
1. Course Intro

1.1. Course Intro

I'm sure you're already quite familiar with Youtube. The media platform has been around
since 2005 and has since amassed 51 million channels and 2.6 billion monthly & 122 million
daily users, with 1 billion hours of content watched each day. And the platform still
continues to grow.

In this course, we'll look over how to set up a Youtube channel, how to plan your content,
what it takes to build an audience and look over different tools and programs to help
improve your video creation.

Youtube features a number of different platforms or services aimed at different audiences
or video types. These include Youtube Shorts, Youtube Live, Youtube Kids and of course the
core Youtube itself. We'll be focusing mainly on the core Youtube experience, but it's good to
be aware of the different services and content types that exist, so let’s go through them.

1.1.1 Youtubers

We worked together with two Youtubers, Killrobplays and Nookrium, they have provided us
with a personal insight into Youtube and their journey on the platform. Here is an
introduction from Nookirum and you can look forward to further videos throughout the
lessons.

Watch video: Michael Introduction (Nookrium)

 

 

https://www.youtube.com/channel/UCTcNFreT8GsfRRZKvV8gRsA
https://www.youtube.com/channel/UCwX8RD5ivBjTm1QHIv7fm_Q
https://www.youtube.com/watch?v=dsZv8BqYJCE


1.2. Youtube Services

1.2.1. Youtube Live

Youtube Live is a live video streaming platform. It’s very similar to Twitch, if you happen to
be familiar with it.

The idea of Live is that you make your content live and unedited, similarly to a live tv show.
This is quite different from recording ahead of time and uploading an edited video. Live can
be a great tool to engage with your audience directly and without any filter but leans on a
different set of skills than more edited content. Youtube Live lets your fans comment on
your video live during the stream and you have the opportunity to respond and otherwise
directly engage to your viewers.

Youtube Live is becoming more and more popular and a great way to build your audience.
Some creators only use Youtube Live and rarely upload videos, some may use a mix and
others never use Youtube Live if they prefer creating edited videos with carefully curated
content.

Youtube Live lets viewers tip you money during the live streams, and allows them to buy
stickers or pin their chat messages to make them more visible. So live streaming has a
monetary benefit, which isn’t available in the other formats, if you have an established
audience.

Your Youtube Live streams are also automatically turned into Youtube videos on your
channel after the live stream ends. So if you focus on live streaming, you’ll also
automatically generate a backlog of past streams for new fans to watch through in the
future.

While Twitch is currently the most popular live streaming platform, some content creators
prefer to stream on Youtube Live as it creates one main source for all of their content and



they can focus on one platform rather than spreading themselves on different platforms.
You can experiment with what works best for you. It’s also possible to livestream to multiple
platforms at once!

1.2.2 Youtube shorts

In the last couple of years, TikTok has grown fast and substantially with their quick & snappy
and mobile friendly approach to videos. This has greatly affected the video content
landscape and the platforms fighting over viewership, including Youtube itself.

To answer TikTok’s challenge, Youtube introduced Youtube Shorts and has been making a
big push for it, and already in 2022 Shorts gained over 30 Billion daily views in Youtube.

Youtube Shorts are, as the name suggests, short format videos with a maximum length of 60
seconds. They are a great way to clip out highlight moments from your existing videos to
showcase your channel to potential new audiences. You can also upload specifically made
content for your Shorts. Many influencers have been uploading their TikTok videos to
Youtube Shorts to give their presence an extra boost. The extra engagement can be a big
push for your channel.



It’s also possible to become a successful Youtuber using only Shorts, as many have done
with TikTok already. If this is something you prefer for content creation, feel free to jump in
and give it a go! Youtube has also implemented a YouTube Shorts Fund in a way for creators
to be able to monetize their short form content.

Read more about Youtube Shorts Fund from Youtube’s support page here.

Check out 2022 top Youtube Shorts videos in the USA here.

1.2.3. Youtube Kids

Youtube Kids is a site specifically made for children’s content. The site helps curate content,
features parental controls and a filtering for content not suitable for children under the age
of 13. Any advertisements played on Youtube Kids go through additional filtering and
revision before being featured on the platform. Youtube Kids is able to give parents more
control over which content the children watch and most importantly, can watch.

https://www.youtube.com/kids/

1.2.4. Youtube Premium

While Youtube Premium is aimed at the viewers and not so much for the creators, its
popularity serves creators as well, so you should have a basic understanding of what it is.

Youtube Premium is a subscription service that removes ads and offers some additional
benefits for viewers when watching Youtube. Revenue generated by Youtube Premium goes
partially to creators who have Youtube’s monetisation partnership features activated. This

https://support.google.com/youtube/answer/10923658
https://support.google.com/youtube/answer/10923658
https://www.youtube.com/trends/2022/us/top-shorts/1/
https://www.youtube.com/kids/


has been described as a very good model by many creators, as they earn a bigger share of
viewer’s monthly Premium payment, the more that viewer watches the creator’s videos.

Youtube Premium and Youtube Music now have combined 80 million subscribers, with 30
million of those joining in the little over a year from fall 2021. 

1.3. Competitors

Of course, Youtube doesn't exist in a vacuum, there’s plenty of competition for the video
giant. Platforms such as the already mentioned Twitch and TikTok, but also Vimeo,
Facebook, and Instagram all have their own approaches and focus on video content
distribution and potentially differing audiences to reach. Smartly utilising these different
platforms may provide additional viewership and reach, or even revenue potential. Let’s
take a quick look at these.

1.3.1 Twitch

Twitch is a live streaming platform that was established in 2011 which focuses on gaming,
esports, music broadcasting and real life streams. You can view Twitch content either live or
on demand by visiting a challens stream history. As of 2022 there are about 7.5 million
creators on Twitch with an average of 2.5 million people concurrently watching. Twitch is
easily the biggest live streaming platform with over 5 times the amount of watch time over
Youtube Live and Facebook Gaming.

https://www.twitch.tv/

https://www.twitch.tv/


1.3.2 Tiktok

TikTok is a short-form video sharing app and site that allows its users to create videos with
a maximum length of three minutes. TikTok has simplified video creation tools, making it
easy for anyone to create and upload their own video. The video formatting makes TikTok
quite unique, being that videos should be filmed vertically, not horizontally as is
traditionally done. TikTok has grown significantly in the last few years with over 1 billion
active users.

https://www.tiktok.com/

1.3.3. Vimeo

Vimeo is a video sharing platform that also includes live-streaming. The platform however is
ad-free, unlike Youtube. Vimeo promotes itself as a platform with higher quality videos that

https://www.tiktok.com/


are more creative and meaningful. Since the platform is ad-free, Vimeo does have Premium
features for its creators. Creators are also able to upload pay-per-view content for their fans.

https://vimeo.com/

1.3.4. Facebook Watch

Facebook is yet another platform that promotes video uploads. Similar to Youtube Live and
Twitch, Facebook Live is another live streaming platform. Facebook Watch has over 1 billion
monthly users. Over 15% of all content posted to Facebook is now a video.

https://www.facebook.com/watch

1.3.5. Instagram

Instagram has created Instagram Reels, a similar short-form video platform as TikTok. Over
140 billion Reels are viewed every day across Instagram and its parent company Facebook.

https://vimeo.com/
https://www.facebook.com/watch


Reels can be a maximum of 90 seconds in length. You can create and edit your Reels right
from the platform, making content creation easy.

https://www.instagram.com/

1.4. Youtube

Whether you’re looking to build a career of content creation or just to make videos as a
hobby for your own fun, and whether you’re looking to create fictional entertainment, hard-
hitting commentary and discussions, or educational or instructional content, music, short
form, long form, or live, it goes without saying that with their massive and growing audience
and constantly developing platform, Youtube is the go to platform for getting your content
out there and starting to build your video creator presence and offers unmatched
opportunities for success and growth.

So let’s get started with your Youtuber journey, and jump ahead into creating your own
Youtube Channel!

https://www.instagram.com/


2. How To Create A Youtube Channel

2.1. Creating An Account

Before you're able to create your Youtube Channel, you need to have a Google Account. Note
that Gmail Account is the same as Google Account, and works for this.

Note that by creating a Google Account or Youtube Channel, you have to agree to Google’s
and Youtube’s Terms of Service and Privacy Policies. You can find information and overview
of these here: https://policies.google.com/?hl=en-FI

There’s three different approaches here, depending on whether you currently have an
account or not:

If you don't have a Google / Gmail account or would like your channel to be tied to a
different email address, jump to Chapter 2.1.1 for creating a Google account.
If you already have a Gmail account, you can use it to sign in and create your channel.
Jump to Chapter 2.1.2.
If you already have an existing Youtube Channel with your Google / Gmail account, you
can create additional Youtube Channels under the same Google / Gmail account. Up to
four Youtube Channels can be under the same email address. Jump to Chapter 2.1.3.

Here are KillrobPlays and Nookrium explaining how and why he got into Youtube creation.

Watch video: KillrobPlays Becoming a Youtuber

Watch video: Michael Becoming a Youtuber

https://policies.google.com/?hl=en-FI
https://www.youtube.com/watch?v=dmY96tdw-lE
https://www.youtube.com/watch?v=vrcX_ppo4h4


2.1.1. Creating a Google / Gmail account channel when you have a Gmail account

You can begin by going to www.youtube.com and clicking on “Sign In” in the top right corner
of the screen.

From there, you can enter your Gmail address to sign into Youtube to begin the process.

Optionally, for more information, you can see Youtube’s own instructional video on creating
a Youtube account and the benefits that come with it. Now that you are logged in, we can
continue into the next section.

 

 

2.1.2 Creating a Youtube Channel

Once you're logged in to your Google Account in Youtube, click on your profile picture in the
top right corner and then "Create a channel". From there you'll be able to choose a channel
name of your choice.

http://www.youtube.com/
https://www.youtube.com/watch?v=l0eM1_JVqHE


Once your channel has been created, you’ll be redirected to a page that looks like this.

It’s good practice to add a channel description. You can do so under “Channel
Customisation”. Your channel description will not only help viewers understand who you
are, but keywords can help your videos be discovered while others are searching Youtube.

Now that your channel has been created, we can move onto the next section.

2.1.3 Creating Additional Youtube Channels

With one email address, you’re able to have over 50 different channels if you wish. To create
new accounts is as simple as creating your first account. In the top right corner of Youtube,
click on your profile and go down to “Settings”. 



From there, you will be redirected to your settings page. Towards the middle of the screen
you will find the “Create a new channel” button. If you wish to create a new channel, you can
repeat the steps from 2.1.2.

 

2.2. Youtube Studio



Once you're logged in, you'll have access to Youtube Studio, which is where you can upload
videos, view your content, subscribers, and overall manage your Youtube Channel.

On the left-side of your screen, you'll find your Youtube studio tools.

2.2.1 Channel dashboard

Dashboard will give you an overall look at your channel with stats on your most recent
video, recent comments and news. Below is a screenshot of the Youtube Dashboard with a
breakdown of different Dashboard segments and their functions.



1. This is your navigation allowing you to access different parts of the Youtube Studio.
Currently we have the Dashboard open.

2. Second box shows you data about your latest posted video. At a glance you can see
the amount of views, how many people are clicking on the video to watch it as seen
with click-through rate, and the average duration someone watches the video. You can
also see a quick glance comparison of this video’s performance in comparison to your
other videos, as shown by the icons at the end of the stats.

3. Third box shows you an overview of your channel’s overall performance, including
subscribers and change in subscriber count, views within the last 28 days, how many
hours people are consuming your content, and top videos in the last 48 hours.

4. In the fourth box, is the performance of your latest Community post. The Community
feature allows you to post photos, polls or questions for your subscribers. This feature
will be looked into in more detail in a later chapter.

5. This segment shows an overview of your latest comments in your videos. We’ll look at
comments in more detail in a later chapter.

The “Ideas for you” and “Creator Insider” sections in the right are Youtube’s own content
directed at Youtube Creators. These are worth checking out every now and then as they can
give you good insight into Youtube trends, latest features and developments, and ideas to
develop your channel.

2.2.2 Channel Content

The Content view will give you an overview look at all your videos and their stats including
views, likes and comments. Below you’ll see a breakdown of the Content view’s structure
and video stats available by quick glance.



1. At the top, you can see tab navigation for looking at different types of content.
“Videos” shows you all your uploaded videos. “Live” shows you all of your Live
streaming recordings. “Posts” shows you all your Community posts. “Playlists” shows
you all the playlists you’ve created for your channel.

2. The “Filter” allows you to quickly filter down your videos based on their titles or
myriad of different factors affecting the videos. This can be very helpful once you have
a huge amount of videos on your channel.

Above is an example of writing a phrase or word to filter videos by their title.

Above shows how the applied filters are shown in the dashboard.



1. The “Visibility” column shows your video’s Visibility settings. This can be “Public”,
“Unlisted”, or “Private” You can change the visibility status by clicking the current
status of the video. We will further into this topic in a different chapter.

2. “Restrictions” column shows any Copyright Strikes or other issues that may affect your
video.

If the Restrictions column states “None” for your video, then there’s no issues. If it states for
example “Copyright claim”, don’t panic as this might not prevent your video from being
published or give you a strike, but this may apply some restrictions to your video’s
distribution and its monetization.

By hovering your mouse cursor over the Copyright claim text, a popup will show you a quick
overview of the status and a link to more detailed information of the issue. In the above
screenshot, there has been some copyrighted content found in the video by Youtube’s
automation, but the content has been flagged as allowed to use by the content owner.

We’ll look into the Copyright Strikes and other matters in more detail in a later Chapter.

1. The “Date” column shows each video’s status change and when it was done. This can
be for example “Uploaded” for non-published videos, “Published” for public videos,
and “Premiered” for videos that were published with the Premiere feature.

2. “Views” and “Comments” columns show the total amount of views and comments for
each video. You can access each video’s Comments management tool directly by
clicking the Comments number in the “Comments” column.

“Likes (vs. dislikes)” tab, as the name suggests, shows you the amount of Likes your video
has gathered and the percentage of Likes in relation to Dislikes. By hovering your mouse



over the Likes value & ratio a popup will show you the exact amount of Likes & Dislikes for
the video.

Viewers may show support for your video by Liking it by clicking the thumbs up button
under each video, or they may Dislike it by clicking the thumbs down button if they are not
happy about the video or disagree with the content.

The Likes count of each video is public by default but the Dislikes are hidden. You can also
hide the Likes completely for any of your videos if you’d like.

2.2.3 Channel Analytics

Analytics will give you an in-depth view and data break-down on the overall  performance
of your channel and for each individual video. This topic will have its own Chapter later in
the course, so for now, let’s just have a quick look at the default Channel Analytics view.



At the top right, you can change the time period you’ll want to view. At the top centre is the
overall view count your channel has received in that period and three large overview tabs
for Views, Watch time, and Subscriber count. At the bottom is a list of your top 10
performing channel content for the given time period.

The “Realtime” section on the right shows a constantly updating view of your channel’s
views and subscribers, with the latest content overview (same as in the Dashboard view),
below it.

There’s plenty more in the analytics section, but we’ll dive deeper into them later in the
course.

2.2.4 Channel Comments & Mentions

Comments gives you access to all user comments in your videos, making it easy to view and
moderate the comments, and to reply to your fans.

Comments are split into “Published” and “Held for review”. Comments in the latter tab are
not shown in the channel until you’ve reviewed them, as Youtube suspects them to be spam
or otherwise inappropriate content. This system is not flawless, so it does get false positives
regularly, so it’s a good practice to regularly check the “Held for review” comments.

Comments are shown in chronological order with the latest comments at the top. By default
the comments are filtered to only show the ones where you haven’t responded, but this can
be changed with the filter options.

You can react to the comments with a Like, Dislike, or Heart and comment on comments, or
by directly replying to the comment. Replies from you and from other youtube users are also
shown directly under the comments and maybe reacted to or managed similarly to the
direct comments. One thing to consider are harmful comments, the bigger your channel



typically the more you’ll run into this issue. While constructive criticism and having your
fans tell you what they like and dislike is important, some comments you’ll receive are only
there to be negative and that can affect your community. Your fans may hold back from
interacting with you and others in your space if there is such negativity to your videos. You
need to manage those hurtful comments in many different ways like addressing them head
on, placing comment filters or deleting comments altogether. 

Above screenshot shows a comment with a reply from another user, as seen in the “Channel
comments & mentions” view.

This screenshot shows an example of a comment on your channel that you have liked.

Youtube may also sometimes offer you quick replies that you can use to reply to comments
on your channel, as shown in the above screenshot.

You can also Remove and Report comments, and otherwise moderate the discussion in your
videos.

The above screenshot shows different comment moderation options:

Remove simply removes the comment from the video.



Report is used to report spam and other malicious or inappropriate content, like
spam, to youtube.
Hide user from channel will automatically hide all selected users' comments and
future comments from the channel. This is effective for spammers or abusive users.
Always approve comments from this user will make all selected user’s future
comments automatically go public and through the comment filtering.
You can also give a user moderation rights to your channel comments with the Add
this user as a comment moderator option

Comments in “Held for review” can be quickly assessed and reacted to accordingly with the
buttons below the comment. The Checkmark button marks the comment as Approved and
makes it public. The Trashcan button directly removes the comment and Flag allows
reporting it. The last button under the comment (circle with line through it) can be used to
“Hide the user from channel”.

At the bottom right, you can also see Youtube’s reason for flagging the content. In the case
of the above screenshot, this is clearly a false positive and the comment should be
approved to make it public. 

2.2.5 Video Subtitles

The Subtitles view allows you to add different language subtitles and also different
language versions of the video Title and Description.

As this is quite advanced and some of the Closed Captions are already automatically created
by Youtube itself, we won’t go deeper into this feature in this course, but as a general note
it’s smart to consider how adding options for different language speaking users to access
your content may greatly affect your content’s reach.

2.2.6 Channel Monetisation



The Monetisation tab will give you access to your channel’s monetisation features and
information on how to earn money through Youtube’s Partner Program. This 

While this feature is too in-depth to go into in this course, for now just know that to get
access to the Youtube Partner Program and Youtube’s own monetisation features, you need
to reach certain goals, as shown in the screenshot below.

You must have at least a 1000 subscribers to your Channel with at least 4000 watch hours
gained from Public videos on your channel. Note that watch time from Private, Unlisted, and
Deleted videos don’t count towards this number, paid views from videos used in Ad
Campaigns don’t account either. There are certain other restrictions as well.

Your channel must also have 2-Step verification set up, and you cannot have any Active
strikes against Youtube’s Community Guidelines. This means that Warnings, and expired or
resolved Community Guideline or Copyright Strikes don’t disqualify you from channel
monetisation.

Also, note that checking these four boxes doesn’t automatically give you access to the
monetisation features and Youtube Partner Program. Each channel is first reviewed before
being invited into the program, and checking these boxes doesn’t guarantee that you pass
the review.

2.2.7 Channel Customisation

Customisation view is where you can make visual changes to your channel and organise
your content. We will go into this in much more detail in the Chapter 2.3 “Channel Art”.



2.2.8 Audio Library

Youtube hosts a very large library of Music and Sound Effects that you may use royalty free
in your videos. You can access all of them through the Audio library. Under the Music tab,
you can find thousands of songs and music you can use for your videos without any risk of
demonetisation or copyright claims. Some of the music and audio available here may
require you to credit the original creator, which is generally clearly stated.

You can filter through the library with genre, mood, duration, and many more. The sound
effects library can be used to enhance your videos, sound effects are typically used to
enhance key moments and video transitions. You can filter the effects to such effects like
ambiances, animals, sports, weather and many more. Using songs and music that don’t
belong to you puts your video at risk of being demonetised, if you are already eligible, or
worse, the owner of that music can issue a strike against your channel.



 

2.3. Channel Art

Now that your account has been created, you’ll need some art assets to help bring some
personality to represent your channel. You can use whatever software and tool you prefer,
but for this lesson, I'll recommend using Canva. They have a lot of great templates for all the
different art you'll need for your channel.

2.3.1. Channel Icon/ Profile Picture

https://www.canva.com/


First you’ll need a channel icon/ profile picture, this is a small icon that will represent your
channel everywhere on Youtube. The image is a great tool to create brand awareness.
Oftentimes, creators will use headshots or a simple artistic image as their profile picture.
You can make these changes by visiting your channel dashboard. From there, click on
“Customisation” and “Branding”. From there, you’ll find your profile picture, banner image
and video watermark which we will now go over.

The image you choose for your channel icon will be cropped into a circle, take that into
consideration when choosing a photo or creating a custom image. The image format must
be PNG, GIF, JPG or BMP with a limit of 800 x 800 pixels and no larger than 2MB.

In Canva, you can type in the search bar "Youtube logo" and you'll find different templates
you can use to start creating your own.



By clicking on the first image, it will open the next window. You can click on “Customise this
template” to continue. You will be redirected to the creation page and will look like this.

On the left side of the screen, circled in red is the navigation bar. Here you can find add
graphic elements, upload your own images, add text and more. 

By clicking on the photo and pressing “delete” on my keyboard, I can remove the existing
image and replace it with my own. You will be left with an empty frame, from which you can
add your own photo.



If you’re on a computer, you can click and drag any image into the Canva site and the image
will upload so you can use it. On mobile, you can go to the “uploads” option, click on
“upload files” and add any images you wish. 

As seen below, I’ve uploaded my photo which will be used to create my photo. You can click
and drag your image into the empty circle on the main screen. Your image will fill the circle
and look something like this.

Once you are happy with the results, you can navigate to the top right corner of the screen
and click on “Share”, make your way down to “Download” and “Download” again.



Now that your profile photo has been downloaded, you can go back to your Youtube
channel and repeat the instructions from the beginning of this section. On your channel
dashboard “Click on “Customisation” and “Branding”. Now you uploaded your newly created
profile picture.

You will be prompted to resize your image to best fit the circular format of Youtube’s logos.
Once you are happy with the results, click on “Done”. Once you are redirected, click on
“Publish” to finalise the Youtube logo.



 

 

2.3.2. Channel Banner

You’ll also need a channel banner. This is a large & dominant image that will be seen when
visitors come to your channel. Your channel banner can help reinforce your channel’s
desired theme or style. Here you can see a few different examples from Linus Tech Tips,
Philip DeFranco and Emma Chamberlain.

The channel banner will be displayed differently depending on the platform or device type
the viewer is using. The banner will be shown smaller and cropped on mobile, but will be
shown much larger and wider on PC and again differently on TV. You need to take these
differences into account when designing your banner, especially if you’re planning to
include text which you want to be visible on the banner on every device. When uploading



your banner, Youtube will display a handy tool that will show you how your banner will be
displayed on different platforms.

Following the same instructions from the previous lesson for the Youtube Logo, you can
create your Youtube Banner through Canva. You can search for “Youtube Banner” and will be
presented with many templates to create your banner. 

Using the first template, I made changes to the banner to create my own which I can then
use for my channel.

 Following the same instructions as the Youtube Logo. You can upload your channel banner
by going to your Youtube Dashboard, go to customisation, branding and here you will see
the option to upload your banner.



Once uploading your banner, you will be presented with a tool showing you how your
banner will be displayed on different platforms. As you can see from the screenshot above,
my banner needs improvement. The full title, subscribe and bell icons are cut off, you may
need to make some changes for your banner as well to ensure all the important details are
see in the smaller “Viewable on all devices” box seen in red.

Youtube recommends an image of 2560 x 1440 pixels of 6MB or smaller for your channel
banner.

Similar to using Canva for the profile picture, if you type in "Youtube Banner", Canva will
generate different templates you can use to create your own banner.

 

2.3.3. Video Watermark

You can also create a channel watermark. Just like we saw with the Youtube Logo, Youtube
Banner, the video Watermark can be found under Youtube Dashboard, go to customisation,
branding.



This is a small image that will be displayed in the bottom right corner of all your videos and
can be used to redirect viewers to your channel. The image is very small and shouldn't
distract the person watching your video since it’s always visible at the bottom of the video.
As per Youtube requirements, the image should be no bigger than 150x150 pixels and 1MB in
size. Similar to the channel icon, the channel watermark can help increase brand
recognition.

 

2.4. Channel Trailer and Featured Video



We’ll take a look now at a channel’s trailer video and featured video. These videos are
highlighted on your Youtube channel page. As seen above, these videos can be assigned by
visiting your Youtube dashboard, and under customisation you can set these videos. The
channel trailer will be seen by non-subscribers and the featured video will be seen by
subscribers. See the examples below how your channel may change depending on the
subscription status.

2.4.1. Channel Trailer



Your Channel Trailer will be seen by any visitor to your channel page who isn't a subscriber
and is meant to give the visitor an introduction to you, your channel, and what sort of
content you like to create. A highlight reel, best moments is often a good way to quickly grab
someone's attention, or you can create a short video specifically introducing your channel
to the viewer. You want to give the visitor a good reason to become a fan!

Here is a great example of a channel trailer. Channel Trailer.  This comes from the Youtube
channel Yoga With Adriene (11.6 million subscribers).

You can create your own trailer by using Canva this link will bring you directly to some of
their templates. When using Canva, make sure to scroll down on the left-side of your screen
and click on "free" to eliminate any premium content. It's important to note, some of the
free templates may include some paid materials and graphics, but these items can simply
be deleted to ensure your work is indeed without any costs.

https://www.youtube.com/watch?v=3qck6T7rPjE&t=0s
https://www.canva.com/templates/?query=youtube-trailer&filters=eyJBIjoiTUA3bkJPVl85eWJlQjZWUSIsIkE%2FIjoiQiJ9


 

2.4.2. Featured Video



Featured Video is similar to the Channel Trailer, but it is displayed for existing subscribers
returning to your channel. The featured video is often your best video or your latest one, or
any other video that you’d like to highlight to your returning channel viewers. It's
understandable if you don't have anything to post here when starting your channel, but can
always come back later to include your trailer and featured video.

By logging into your account and clicking on "Customisation" on the left-side of the screen
will give you access to your channel trailer and featured video. You can choose, change and
remove these videos by clicking on the three small dots to the right of the video.

2.5. Featured Section & Playlists

Next up, we should look at Youtube's playlists. These are a tool built into Youtube to help
keep your viewers engaged with your channel, looking at more of your videos.



When you upload a video, you can choose if you’d like to add that video to a playlist you’ve
already created, or have the option to create one now. Playlists are a way to gather a
collection of videos which may share a similar theme, belong to the same series, feature
specific topics, it’s up to you. We covered end screens earlier, it's when you can add clickable
videos that viewers can use to watch other content of yours. With end screens, you're able
to add a playlist as well, another option to keep the viewer watching your content. It's a very
useful tool to help viewers find more videos of yours that they are already enjoying.

2.6. Channel Info

In your channel dashboard, under customisation and Basic info you will need to fill out
information regarding your channel.



Here you can fill out your channel information like your channel name, handle, which will
give you a unique URL to find on Youtube and channel description which can be seen when
visitors view your channel under about. 

You can add your channel Description in multiple languages by clicking the “Add Language”
button under the Description field.

By scrolling down on the page, you can add links to your website or other social media
profiles of yours. These links can be displayed over your Channel Banner as seen below.
Note that a maximum of five links can be shown in the banner.



3. What Content Do You Want To Create?

3.1. Content Creation Intro

Now you should be thinking about what type of content you’d like to create and put out to
the world via Youtube. If you already have a hobby, an interest, or a passion of some type, or
an idea for a content type that you think will be a huge success, then you’re halfway there!

However, in this chapter we’ll go through some examples of other channels and content
types, and how to look for ideas, so even if you have an idea ready, this will help you hone,
strengthen, and improve that idea and its execution.

Here’s a quick overview of some general content groups or genres often seen in Youtube.
Note that this is in no way an exhaustive list and that there’s constantly new types of
content, new combinations of different content types, and new approaches to different
content types being created on Youtube.

Here is KillrobPlays advice on the best approach to finding the content you want to make.

Watch video: KillrobPlays Making A Successful Channel

3.1.1. Tech Channels

These focus on showcasing, testing, and reviewing new gadgets, devices, and technologies
and so on. These channels also sometimes go more on the vlog or lifestyle side, or they may
focus more heavily on just unboxing cool new content.

https://www.youtube.com/watch?v=CIEUqn3W5FQ


Marques Brownlee, or MKBHD as he’s often known, is smartphone focused tech youtuber
and the biggest tech focused channel in youtube. Check out MKBHD here.

Linus Tech Tips is tech youtuber grown into a full blown Youtube tech media powerhouse,
with multiple channels covering everything tech related and large scale production bringing
creating daily content. Check out Linus Tech Tips here.

https://www.youtube.com/@mkbhd
https://www.youtube.com/@LinusTechTips


Austin Evans is another popular Youtuber focused at taking checking out and testing out
tech products from the whole spectrum. Check out Austin Evans here.

3.1.2. Car Channels

World is full of people interested in cars, so it is not surprising that there’s many popular
channels focusing on different types of cars or car related content.

Doug DeMuro has found success with a very straightforward and simple concept for car
enthusiasts. He finds an interesting car, goes through all interesting and weird features and
quirks it may have, and then test drives it, giving his thoughts on it. That’s it. By checking
out Doug’s channel here, you can quickly notice that he’s found his style and niche, and
mostly sticks to it, which is apparent even from the video thumbnails.

https://www.youtube.com/@austinevans
https://www.youtube.com/@DougDeMuro/videos


Rich Rebuilds combines car technology with somewhat of a vlog/lifestyle content, focusing
on electric cars and building & repairing them. Check out Rich’s channel here.

Donut Media has created a fun and easy-going, almost sitcom style, channel by focusing on
cars and hanging out with friends by bringing together interesting personalities and by
crafting various car-themed content types, such as the highly popular “High vs Low” car
builds series. Check them out here.

 

3.1.3. Podcasts and Interviews

Youtube is filled with different types of Podcasts, Talk Shows, and Interview programs. Some
are of course normal TV shows being posted into Youtube for promotion, extra views, and
backlog, but many are also Youtube native.

https://www.youtube.com/@RichRebuilds
https://www.youtube.com/@Donut


In case you aren’t familiar with the term “Podcast”, it refers to radio programs or similar
which have been made available as a digital download over the internet. The term “Podcast”
is a combination from “iPod”, Apple’s portable digital music player, and the term
“broadcast”.

Hot Ones is an interview program for the First We Feast channel, where actors and other
celebrities are interviewed while eating chicken wings which escalate in hot spiciness as the
interview progresses. This is quite a novel take on the typical interview format and has
garnered great success for the channel. Find First We Feast channel and their Hot Ones
podcast playlist here.

Team Coco is the Conan O’Brien channel, the channel was originally created to repost clips
or segments from his talk show but as he’s stepped away from his talk show, he and his

https://www.youtube.com/@FirstWeFeast


channel have moved into the world of podcasts. You can find his channel here

Kinda Funny is a nerd pop culture focused channel that has found popularity with their
podcasts reviewing films and current events in nerd culture. You can find their channel here.

3.1.4. Infotainment Channels

Many creators have found success in Youtube with content aiming to be informative &
educational, and entertaining at the same time. Below we’ve picked four very popular
channels that pick various topics to provide informative content on. Comparing these four
different channels gives a good overview of how different approaches can be taken to
similar content, and how different approaches can find their own audience. That being said,
it’s quite likely that these channels’ audiences overlap heavily.

Vsauce, informative & educational videos on seemingly random topics introduced in the
host’s somewhat quirky style. Channel here.

https://www.youtube.com/@TeamCoco
https://www.youtube.com/@kindafunny/featured
https://www.youtube.com/@Vsauce


Veritasium, closer to what might traditionally be considered an educational video. Channel
here.

CGP Grey, informational videos diving into somewhat random subject matters, told with
simple, yet expressive cartoon style. Channel here.

https://www.youtube.com/@veritasium
https://www.youtube.com/@veritasium
https://www.youtube.com/@CGPGrey


Tom Scott offers quick peeks into interesting places and things with explanations and
background information. Channel here.

3.1.5. Vlogs & Lifestyle

Vlog refers to “video blog” or “video log”, which are basically just a blog in video form. Vlogs
can come in many forms and can be about many different subject matters, but usually focus
is at least partially in the video creator himself and the content focuses the creator’s
experiences, insight, or thoughts on the matter. If the content focus is entirely on the
creator and their daily life, these are often considered “Lifestyle” videos.

Casey Neistat is a Youtube creator and filmmaker who has been active on Youtube for over a
decade. His content varies but lots of it can be considered a vlogs, and he is well known as a
famous vlogger. Check out Casey’s channel here.

https://www.youtube.com/@TomScottGo
https://www.youtube.com/@casey


Both channels below, Sarahs Day and Zoe Sugg are good and popular examples of more
typical Lifestyle content, basically following the creator’s daily life.

Sarahs Day channel here.

Zoe Sugg channel here.

3.1.6. React Content

As the title suggests, React content is all about reacting to things. The core concept is very
simple: Someone, either the Youtube creator themselves or a quest they’ve brought on,
reacts to some type of content or situation. Even so, this can be approached in many
different ways.

https://www.youtube.com/@SarahsDay
https://www.youtube.com/c/ZoeSugg


REACT is a channel and a media franchise that started in 2010 in Youtube with the series
“Kids React” where children reacted to various things, often with funny results. REACT has
since grown and expanded, but React content or some derivative of it, is still a big part of
their production. Find REACT videos here.

Good Mythical Morning is a morning show hosted by Youtube personalities Rhett and Link.
While the show is not entirely React Content, there’s still significant elements of it in their
core production. This just further emphasises the challenge of neatly categorising lots of the
content and many creators on Youtube.

Rhett and Link have garnered huge following with their style of positive and friendly fun,
further boosted by their great chemistry. Check them out here.

https://www.youtube.com/@React/videos
https://www.youtube.com/@GoodMythicalMorning


Legal Eagle offers another different approach to React Content, and also works as a great
showcase that even subject matters that may seem boring to most, there’s a potential
audience to be found. The channel started, and still heavily focuses, on reacting and
commenting on legal subject matters in popular media. This type of “Expert Reacts” content
has found lots of popularity in the last few years. Find LegalEagle here. 

Corridor Crew is a channel for VFX and digital content production company Corridor Digital,
who have gained huge popularity in the last couple of years with their “VFX Artists React”
and “Stuntmen React” series. In the first one, they view movie scenes and give entertaining
and insightful professional commentary on the status and execution of visual effects, while

https://www.youtube.com/@LegalEagle


in the latter they do the same for stunt work in movies with the help of stunt professionals.
Check them out here.

 

3.1.7. Food Channels

FOOD! It’s the most popular content type in TV, so no surprise that Food Content is a hugely
popular choice in Youtube as well. Whether you want to learn cooking, just see interesting
or insane dishes being made, or just watch someone eat, there’s plenty of options to choose
from.

Babish Culinary Universe, originally Binge with Babish, is a cooking show started with the
idea of creating dishes from famous movies and tv shows. The channel has a very stylish
and distinct style of presentation which together with the very charismatic host has pushed
the channel into a very fast growth and allowed expanding their content offering. Find
Babish here.

https://www.youtube.com/@CorridorCrew
https://www.youtube.com/@babishculinaryuniverse
https://www.youtube.com/@babishculinaryuniverse


Joshua Weissman offers similar cooking show experience to Babish Culinary Universe, but
with a different and more “energetic” presentation. Check out Joshua’s channel here.

Best Ever Food Review Show has a name that certainly seems like pure search engine
optimization, but perhaps with works. With 9.51 million subscribers the channel is certainly
successful. The channel offers travelling around the world eating all kinds of weird and
interesting foods, somewhat similar to how the late & great Anthony Bourdain did in his tv
shows. Check out the channel here.

Epic Meal Time is one of the original Youtube giants, debuting in 2010 and ultimately finding
huge success with videos focusing on creating insane & massive fast food combinations,
then eating them. If you’ve ever heard someone repeat the mantra “bacon strips, bacon
strips, bacon strips”, this is the origin. We will revisit Epic Meal Time in a later chapter on
how to maintain a strong viewership.

https://www.youtube.com/@JoshuaWeissman
https://www.youtube.com/@BestEverFoodReviewShow


3.1.8. Gaming Content

Not surprisingly video game content is very popular in Youtube and comes in many formats,
but also has its own challenges.

“Let’s Plays” are a popular gaming content type, where Youtubers play a video game, usually
commenting their thoughts and experiences simultaneously. “Speedruns”, where players
aim to finish a game, or a challenge, or specific part of the game, as fast as possible, are an
older phenomenon and have existed for a long time, but naturally they also fit well in video
format and thus Youtube.

Youtube gaming content can’t be mentioned without bringing up Horror Games, which have
lifted many creators into huge fame. With their inherent ability to create tension,
excitement, and big reactions, Horror Games are very popular. Often especially when the
creator has big reactions to the scary content.



Calling PewDiePie a gaming youtuber is not really accurate at this point as he’s largely
moved beyond gaming and more into vlog, reaction, and lifestyle formats. But he is THE
original big Youtube creator with his original content and content overall throughout the
years leaning heavily in games and gaming, so we feel that this is the best spot to introduce
him.

PewDiePie was the largest channel on Youtube in August 2013, and From December 2014 to
February 2017 most-viewed channel as well, and he was noted as one of the world’s 100
most influential people by Time magazine in 2016.

Find PewDiePie here.

Content warning: Some of PewDiePie’s content may be controversial, and lots of his gaming
content focuses on horror games which might not be suitable to all viewers.

Dream is a Minecraft gaming and speedrunning focused Youtuber who has garnered massive
popularity in the last couple of years. Recently, he’s been mired in cheating and other
controversies. Find Dream here.

https://www.youtube.com/@PewDiePie
https://www.youtube.com/@dream


The Completionist is a gaming focused channel where the host has a specific goal of
completing all games 100%. That means, doing all challenges, collecting everything, and
whatever else may be required. Find the channel here.

3.1.9. Video Essays

Video Essays usually refer to videos which focus on a single subject matter, usually a
popular media content such as a movie, tv show, book, or a video game, then dives into it or
specific aspect of it in an in-depth manner, attempting to offer insight and perspective.
Video Essays also often have a highly edited visual style, with the narrator talking in the
background.

https://www.youtube.com/@ThatOneVideoGamer


Ahoy picks an aspect or item typical in games and goes through it and its history in great
detail. Highly edited and visually interesting videos combined with steady voice narrating
the experience creates great gaming focused Video Essay content. You can find their channel
here.

Lessons from the Screenplay focuses on analysing movies or specific subjects or aspects in
them and presents their thesis in a highly edited visual way. Find the channel here.

The Nerdwriter is somewhat similar to Lessons from the Screenplay, but with different
perspectives and also focusing on other forms of art than movies. Find the channel here.

3.1.10. Other content types

https://www.youtube.com/@XboxAhoy
https://www.youtube.com/@XboxAhoy
https://www.youtube.com/@LessonsfromtheScreenplay
https://www.youtube.com/@Nerdwriter1/


Above list is in no way exhaustive when it comes to different content types or creators and
channels, big or small, within the listed content types.

As one example, check out MrBeast, one of the biggest youtube creators out there. His
content is difficult to pinpoint to specific categories with lots of it focusing on challenges for
himself, his viewers, or his friends, often with massive prizes. But with all of his content the
core focus is getting those clicks, getting those views, and ranking up that total view time.

Youtube is filled to the brim with all kinds of content to watch, so if you’re not sure what
you’d like to start creating, what could be a better place to find inspiration than Youtube
itself!

3.2. Consumer Demand

Youtube is already quite a saturated platform with over 51 million active channels. But don’t
let that number dissuade you, Youtube has over 2.6 billion monthly visitors who are always
ready to discover their new favourite video or channel. However, taking into consideration
the saturated market, it’s important that you bring in your own unique voice, perspective or
niche to the platform.

https://www.youtube.com/@MrBeast


If you’ve ever tried to search for a specific type of content and couldn’t find the right video
or channel, or the ones you found were disappointing, it’s  possible that others have wanted
to find the same type of content and couldn’t, creating a demand for that video. You can use
that to your advantage and create videos for the existing consumer demand.

There are always ways to blend different elements together as well to find your niche. For
example, you might enjoy watching channels that review the newest movies, but you find
that the personalities are bland or too serious, there are definitely others out there who
agree with you. You can take that information and create a channel that reviews movies, but
have fun with it. Have your personality really shine and inject inside jokes, clever editing
tricks, anything you can think of

3.3. Resources and Equipment

When choosing what genre of videos you want to create, the decision might dictate what
sort of physical hardware and equipment you need or what type of resources and materials
you must have for the video content.

3.3.1. Recording Equipment

If you want to, for example, make gaming videos with your computer, you need to have a
powerful enough computer to play and record at the same time. Now, most gaming capable



modern computers should be able to handle this at least on some level, but you may be
limited in what games you can reasonably play and record at the same time.

Alternatively, if you want to record console gameplay, you may need separate video capture
equipment. This isn’t necessarily too expensive these days, but it’s good to figure out first
what equipment you may need for creating your content.

3.3.2. Content Resources

In turn, if you want to create makeup tutorials, you of course need the expertise, but also
makeup materials to be able to make the tutorial content. Some creators get these for free
from brands wanting to promote themselves, but this is not likely to happen when you’re
just starting up.

Similarly, if you want to review the latest tech devices or review cars, you likely won’t get
them from the brands or stores selling them if your channel is brand new. You may be able
to borrow some if you have the right contacts, or you might have to buy some hardware to
showcase it. Overall, you’ll likely need to get creative if your content idea requires expensive
materials or products.

Linus from Linus Tech Tips gave a good in-depth explanation of how this works, specifically
with hardware and tech review units, but the same rules generally apply. Watch the video
here or click the above image.

3.3.3. Audience Expectations

Audiences have their own expectations when it comes to video quality overall or quality for
videos in different video genres. Some may want gorgeous shots filmed at exotic locations
with expensive cameras, others are happy watching a video recorded with a crappy old
webcam, or your content might even work with just audio and still image as a video.

To consider the effect the content type has on this, if you are for example aiming to create
makeup tutorials, it’s important that the video quality is clear and subjects well lit so that
viewers can clearly see what you are doing and what the end result of the makeup is. If on

https://www.youtube.com/watch?v=HCSoJPRp_5w
https://www.youtube.com/watch?v=HCSoJPRp_5w


the other hand you wish to make ASMR videos or record music, you will need at least
reasonable quality audio equipment, preferably even a bit higher quality ones. 

While the right hardware and equipment will help you long term, the lack of these should
never prevent you from starting today and trying to create the videos you have in mind. With
every video, you will be learning how to improve and what you could use to improve
yourself. It will hurt your wallet a lot less to start now and make purchases over time, rather
than going out and spending thousands at once to procure all the best gear on the market.

3.4. Create what YOU want to create!

This is ultimately the most important bit. Create what you want to create. Don’t try to force
yourself into creating something you don’t want to do or care about. Don’t follow trends
because you feel obligated to, don’t create content the same way others are doing because
someone is saying that that is the “only correct way”.

And don’t let your recording hardware limit yourself. If you only have a phone to record and
edit with, but you have an idea, then get creative and work with what you have. 

Ultimately, you do you.

Casey Neistat has a good short film with a message about encouraging creators, titled DO
WHAT YOU CAN’T. Watch it here or by clicking the image below.

Here is Nookrium's take on creating what you enjoy.

Watch video: Michael Advice for New Channels

 

 

4. How To Make A Video

https://www.youtube.com/watch?v=jG7dSXcfVqE
https://www.youtube.com/watch?v=P-B63bb6V6c


4.1. Making Videos Intro

4.1.1. Equipment

Now that you’ve created your channel, you’ve decided what sort of content you’d like to
create and have determined who your main audience will be, it’s finally time to start making
videos. When it comes down to recording the video, things can be as simple as holding up
your mobile phone, pressing record and talking to your phone.

But your equipment can really affect the desired quality of your videos. For most videos, it’s
important that you have a high quality camera, a lot of videos on Youtube now are viewable
up to 4K.

Next, is your microphone. Audio is an often underestimated aspect of videos, if the viewer
cannot understand you or things are too loud or too quiet, your viewers will not stick
around. It's a good measure to have a good microphone to help capture better audio. If
you’re recording on mobile, usually the phone microphone is sufficient, but most Youtubers
who record from their phones will have a separate microphone and standalone audio
recorder to help capture better audio. And if you’re recording on your PC, most webcams can
record audio, but the quality is often quite low, with echo and room noise taking a lot of
space.

Content Creators channel has an informative and quite recent video going through various
options, use cases, and technical aspects of choosing a microphone for making your videos.
Watch the video here or click the picture below.

https://www.youtube.com/watch?v=b7onE4kwJSc


As discussed earlier, filming from your mobile device is completely fine, most of the mobile
phone cameras are quite powerful. You need to keep in mind if you wish to film horizontally,
as most Youtube videos are, or if you want to record vertically. Filming vertically is
completely fine, but avoid changing your camera's orientation while filming, it can be very
disorienting and may not adjust to the correct orientation.

 

 

4.1.2. Lighting Equipment

Next, an extra touch to help your videos is appropriate lighting. Ring lights have increased in
popularity over the years as they help focus a source of light on whatever you wish to focus
on.



Some equipment you can consider looking into now or at a later time. Good lighting, like a
ring light or spotlight, LED lights to make your background more interesting. The photo
above shows the difference between using a ring light or not.

4.1.3. Storage Space

One thing to keep in mind long term is storage space. Videos take a lot of space on your
phone or hard drive, you may have to invest in additional hard drives or cloud storage
solutions if you’re recording a lot of video footage. Even more so if the footage is high
resolution and high bitrate.

We won’t go too deep into frame sizes in this course, but let’s take a look at a couple of
basic terms to get a better understanding of why video takes up so much space.

Resolution refers to the size of each frame, or “image”, on the video in pixels. For example
Full HD video, also known as 1080p, has each frame with size of 1920 pixels horizontally by
1080 pixels vertically. Frame size is then calculated from Resolution.

Framerate refers to the amount of frames that are shown for each second. The more frames
there are, the more fluid the video looks. Typical video frame rates can range from 15 to 120,
with movies traditionally using 24 frames per second, and tv often using 30 frames per
second.

Bitrate is the amount of data needed for each second, calculated by multiplying the Frame
size by the Framerate (frames per second). If a single Full HD frame is roughly 6.2 megaBytes
in size and our video has 30 frames per second, one single second of video requires roughly
187 megaBytes of storage space, with one minute requiring over 11 gigaBytes of storage.
Luckily we have highly advanced compression algorithms to help with this.



Above graph shows rough storage size comparisons between different resolutions for 1
minute video with 30 frames per second. Note that there are other significant factors
affecting required total storage size, such as colour information stored in frame pixels and
video compression algorithm used, but we won’t go into those in this course.

4.1.4. Mobile Recording

The equipment we've covered so far is mostly if you're recording from home or some sort of
office space, but recording from your phone can be just as good, some viewers might even
prefer the up close and intimacy that comes with mobile phone recordings. There are some
extra steps you can take to improve those recordings. Buying a standalone microphone is
important here again, most phones when recording capture all the sounds in the scene and
can get very noisy if you're out in public. Phone cameras are really powerful these days so
camera quality isn't something you should worry too much about, but a good light source is
always important.

4.2. Basics of Editing and Audio Tools

Once you’ve been able to record your video, you may want to upload it directly to Youtube if
you’re looking to create something more you need to edit your video.

Video editing is the idea of taking your existing footage and manipulating it in different
ways that you see fit. You can remove parts of the footage, combine multiple bits of footage,
rearrange the order of footage, add music, text, effects, transitions, and much more.

Editing is often considered one of the most important parts in producing movies, tv shows,
music videos, or any other type of video content.



“The notion of directing a film is the invention of critics – the whole eloquence of cinema is
achieved in the editing room.”

– Orson Welles, Director of Citizen Kane

Editing and audio tools can go a long way to improve your video. Editing videos can take a
lot of work and encompasses many elements, but for this chapter, I’ll focus specifically on
cutting footage. 

And for this chapter, we'll revisit Canva, but this time their online video editor. Their editor is
a bit basic, but quite simple to use and it’s a good place to start. Most desktop software and
professional grade editors have hundreds of options and can be very complex and
intimidating to start with. But with Canva, you won't need to download any software,
everything can be done on their website.

Cutting is, let's say, you’ve recorded a video and there is a lot of empty space with nothing
interesting happening in your video, or if you want to simply remove things from the video,
you can do so with editing (cutting). You can cut out any unnecessary footage, any mistakes
or things you don't want published in your video.

https://www.canva.com/video-editor/


Cutting is simple enough to do and you can find lots of different software that will let you
do that. Davinci Resolve is another free but very powerful software that we will dive into
further later, but for now Canva will do. It's good to be aware of video editing and how to
use it in simple ways to help improve your videos.

Another aspect of video editing is improving your recorded audio. Even the highest quality
recorded audio will be touched up and improved upon, so it’s good practice to try and learn
about audio editing and improving the overall sound for your videos. In the next section,
we'll take a closer look at Canva's online video editor.

4.3. Canva Online Video Editor

You can begin these lessons by going to Canva's video editor here and clicking on "Edit a
Video".

https://www.blackmagicdesign.com/products/davinciresolve
https://www.canva.com/video-editor/


Here you'll have a blank canvas. On the left side panel you'll find a few different tabs. 

Design will give you different templates you can use to create videos, they have a lot of
focus on graphic videos if you wish to have a clip or video with important text.

Elements is a tab full of different images, stickers and visual add-ons for your videos.

Uploads is where you can upload your own footage to use or record directly to Canva.

Text is where you can add text to your video with many options and customisations.

4.3.1. Instructions

Next you will combine two videos together to make one combined video.

First you can download this video from Pixabay, a source for royalty free content. Download
here. You can then upload the video to Canva by clicking on "upload files'' and find where
you saved the video. Uploading the video will take a moment, but once it's done, your Canva
page should look like this.

https://pixabay.com/videos/beach-ocean-waves-kids-running-29982/
https://pixabay.com/videos/beach-ocean-waves-kids-running-29982/


Then click on the video itself and it will appear on the blank canvas. If you wish, you can
then resize the video to fit the entire screen and cover the empty white space. Do so by
clicking on the video in the middle of the canvas, doing so will make corner edges appear.
You can click and drag the white balls towards the edges of the pages. The video should now
be the full size and you should no longer see the white background behind it.

Next we want the video to be only 10 seconds in length, currently over 15 seconds in length.
By clicking on the video in the middle of the screen, a bar with different options should
appear just above the video. Next you click on the scissors with the "15.4s" text circled
below in red.



Doing so will open your options to make changes to your video length. You can click and
drag the purple bars to shape the length of video however you want, but for now, we want
exactly 10 seconds for the video, so you can click on the "15.4s" button to the left of the
video timeline. Clicking on the "15.4s" button will allow you to make changes to the length.
Type in "10" and "Done" to the right of the screen to accept changes. Your video has now
been edited and is exactly 10 seconds in length.

Next, we will go back to the left side bar on the page. Make sure you're still under "Uploads"
and from there, click on "Record yourself". You will need to grant permissions for Canva to
be allowed to record your video and audio for the purposes of the video. And should look
something like this.



From here we want you to record yourself introducing yourself, just a quick hello with your
name is good, we want your video to be under 10 seconds to best fit the beach footage. You
can click "record" at the bottom of the screen, you will be prompted with a 3 second
countdown and then you can start recording your introduction. Once you are done, you can
click on "Done" at the bottom of the screen.

From there, you can click on "Save and Exit" from the top right corner of the screen. And
should bring you back here.



You can click on the play button (circled in red in image above). You can now see the beach
footage play alongside your record introduction video. If you're happy with your results, you
can click on "Share" found next to the play button.

Next, click on download (circled in red in the picture above), in the next window, click on
"Download" your video is now downloaded and saved for you. You can now upload it here as
your exercise for this chapter.

4.4. Video Formatting

Youtubers typically follow a familiar format when you watch their videos, one that you might
not even notice. The format goes like this: “intro, call to action, main content and outro”, so
let’s take a look at each of the steps. The format is quite similar to writing essays, thesis or
other written work. While not used in every video, not every channel or video needs this
sort of formatting, it's good to be aware and keep it in mind. This video from Think Media is
“How to Write a Script for a Youtube Video”, a channel with over 2 million subscribers, gives
their expert point of view with video formatting from the scripting point of view.

4.4.1. Intro

https://www.youtube.com/watch?v=8s0i1LutAc4


During the intro, it’s important to mention your name, the channel, what the video will be
about. They are the first thing a viewer will see, so make your intros engaging, let them know
what they will be watching for the video. You need a strong hook to keep the viewer
interested, maybe promise to answer a question, solve a problem, discuss a certain topic,
something that will make them want to watch the whole video. Don’t make false claims or
empty promises, these can come back to hurt your channel.

I'd also like to point out a recent trend that Youtubers have been using, the cold open. Cold
open is when a Youtuber starts right away in the middle of a segment that typically will
come later on during the video, one that has a lot of impact and gets the viewer curious.
This method is used to help retain a viewer as they await for that moment to come back in
the video. A normal intro, will start off from the very beginning with introductions.

Here is an example of an intro open. Notice how there is an introduction of the presenter,
the channel and the topic at hand.

Here is an example of a cold intro. Notice how the video starts right away in the middle of a
topic, creating a sense of anticipation to watch the whole video and see more of that
segment.

 

4.4.2. Call to Action

Call to action is a marketing term used to prompt a response from the viewer. The call to
action is when you give the viewer a directive, such as “subscribe to the channel”, "comment
down below" or “click the link for the new merchandise”. It's been proven that adding the

https://www.youtube.com/watch?v=l1QVwfpbXMQ
https://www.youtube.com/watch?v=UjtOGPJ0URM


call to action early on during the video tends to yield higher results than later in the video
when your viewership is at its highest.

Here is an example of a call to action. It was included as part of the main video and doesn’t
distract or take too much time from the viewer.

4.4.3. Main Content

The main content is the meat of your video, everything you want to discuss or showcase will
follow the intro and call to action. Your main content should follow a narrative thread as
well, starting off by grabbing the viewers attention and digging deeper into the content until
you reach a conclusion or climax in the view”

Here is an example from the same video depicting some of the main content of the video.
Asking the viewer a question and promising to answer that question during the video.

4.4.4. Outro

During the outro, it’s great to have another call to action for the viewer, another “make sure
to comment and subscribe”. If viewers are watching until the very end of the video, they are
most likely to be your biggest fan and supporter, the outro makes for a great place to truly
thank them for watching and can include extra information for them.

Here is an example of an outro from the same video. The outro points back to the overall
video, asks the viewer a question and includes a final call to action.

5. How To Publish Your Video

5.1. Publishing Videos Intro

Now that you’ve created your video and you’re happy with the results, you can now upload
the video to Youtube. To do so, once you’re logged into Youtube, you can click on the
“create” icon that looks like a video camera in the top right corner of the screen, and then
“upload video”. From here, find the video on your computer that you want to upload and
add it to the page. Youtube will start preparing the video so you can upload it, after you’ve
gone through all the key steps.

Next you will be prompted with this page. We will cover all these topics lightly here, but will
go further in-depth in sections later on during this lesson.

https://www.youtube.com/watch?v=Jjg0jqey6u0&t=534s
https://www.youtube.com/watch?v=Jjg0jqey6u0&t=313s
https://www.youtube.com/watch?v=Jjg0jqey6u0&t=918s


5.1.1. Details

1. As seen above is where you will enter your video title. You can name your video and make
changes at any time, your title isn’t permanent.

2. Here is your video description. Here you can enter a message for your viewers or give
details about the video itself. Description can also include links to other websites.

3. The third box is your video thumbnail. The thumbnail is the image everyone will first see
when scrolling through Youtube, the image represents your video.

4. Here  are your video playlists. Here you can gather different videos in specific playlists to
make your videos easier to find for your viewers.



5. In the fifth box is the audience tab. Here, you need to identify if your video is made for
kids or not. If it’s “Made for Kids” it means children are primarily the audience for the video.
You can find more information on Youtube’s support page here.

Next, click on “Show More” at the bottom of the page.

6. Here you need to tell Youtube if your video includes paid promotions or not.

7. In the seventh box, you can allow Youtube to create chapters for your videos, users can
use chapters to find specific moments in your video. Places will allow Youtube to tag certain
locations mentioned in your video.

https://support.google.com/youtube/answer/9528076?hl=en-GB


8. Here covers tags, keywords you can enter to help your video being found on Youtube.

9. Finally, in the ninth box are language, captions and recording date information. You can
enter all this information so Youtube can better define your video’s information and how to
categorise it.

Scrolling down will reveal further options.

10. In the tenth box is the option to change the Youtube License. Generally speaking, your
videos will always be the default option of Standard Youtube License. You can change it to
Creative Commons if you wish to grant the entire Youtube community the right to reuse and
edit that video.

11. Next is the Shorts Sampling section, clicking the box allows other Youtube channels to
create Youtube Shorts using parts of your video.



This can be a great way to gain additional viewers if you’re creating interesting long form
content that other more Shorts focused creators can clip and show to their audience.

12. Twelfth box is Category, here you can define what sort of category your video falls under.
There are various categories like: comedy, entertainment, gaming, news, and many more.

13. Finally, comments and ratings allow you to define what sort of comments are allowed on
your video. You can automatically allow all comments, hold potentially inappropriate
comments, hold comments until you manually review them all, or disable comments
entirely. And you can allow the option for video likes to be visible to everyone.

5.1.2. Video Elements

At the top of your page, you can navigate over to “Video Elements”

1. In the first box you can add your own subtitles if you wish, Youtube does have its own AI
created subtitles but are rarely perfect.



2. In the second box you can add an end screen, an option to add clickable links to new
videos at the end of your video. We will revisit this later.

3. In the third box you can add cards, cards are small clickable boxes that appear on-screen
that creators can use to link to different sites or other content you wish to promote.

5.1.3. Checks

While the video is being uploaded, Youtube will perform checks to see if your video uses
any copyrighted material. While it's okay to use others' material in your video if it's used in a
transformative way, you can't simply reupload someone else's entire video without Youtube
penalising you. If you run into any issues during the check, Youtube will notify you. It's
possible that no action will be taken against the video, it's possible the copyright owner can
claim any revenue on the video or ask for the video to be edited or taken down entirely, all
depending on various circumstances.

You can find different sites that offer copyrighted material for a fee or with a subscription,
while others like Pixabay offer royalty free content like videos, music, SFX and images. It
should be noted, if your content violated Youtube's Community Guidelines, you are at risk of
receiving a strike. The Community Guidelines can be broken down in 5 different categories,
Spam, Sensitive Content, Violent Content, Regulated Goods (sale of illegal goods) and
Misinformation. While we won't be covering the guidelines any further, you can find more
information here https://support.google.com/youtube/answer/9288567

5.1.4. Visibility

https://support.google.com/youtube/answer/9288567


Finally, the last tab at the top of your screen is “Visibility”.

Public means that the video is publicly viewable by anyone in Youtube and offered to
viewers by Youtube itself, based on the Youtube Algorithm. Public video is the default
Visibility setting for any videos you’re looking to normally distribute in Youtube.
Here is an example of a Public video: METAFICTION & FOURTH WALL BREAKS - The GDWC

Unlisted means that the video is publicly viewable by anyone who has a direct link to the
video, but it is not distributed or offered to viewers by Youtube itself. Unlisted videos are
also not listed in your Youtube Channel. Unlisted videos can be used to easily share videos
that you might want to be at least somewhat hidden, or it can be used to embed videos on
other platforms without the video itself being shown in Youtube. Note a link to an Unlisted
video can be further shared and anyone who has access to the video link, will be able to
view the video, so don’t share anything extremely secret this way. Here is an example of an
Unlisted video: UNLISTED VIDEO - The GDWC

Private means that video is not publicly available in any way, not even if the viewer knows
the video’s direct link. Private videos are not listed in your Youtube Channel and they can’t

https://www.youtube.com/watch?v=An2oxYq1bDg
https://youtu.be/7zQ80gai254


be embedded to other platforms. You can set videos you don’t want anyone to see as
Private. You can also store videos as Private videos if you’re planning to publish them at a
later date. You can share Private videos, but only directly to specific users with Youtube
accounts by sending the video link to their emails from Youtube Studio.

By clicking the video’s Visibility status, you can also set a schedule for the video to be
published. Schedule gives you the option to set a specific time and date for your video to go
live on your channel. This is a great tool if you want to keep up with a specific video
schedule.

Once you are happy with all your video details, elements, checks and visibility options, you
can click on “Save” at the bottom of the screen and your video will be saved on Youtube.

5.2. Title and Thumbnail

Next, you will need to add a title and thumbnail for the video. The title and thumbnail are
arguably the most important aspect of your video, possibly even more important than the
video content itself.

 

5.2.1. Title

The title is the first step to help grab the viewer's attention. As we covered previously,
knowing your audience will also dictate how you title your videos, so take that into
consideration when coming up with ideas. Your video title should include a strongly used
search term to help the video increase it’s chances at being found. You can also add
hashtags in the video title which will help its visibility.

Some general advice is to include your primary keyword towards the beginning of the title,
creating a sense of urgency pushing the viewer to watch the video now and not continue



scrolling.Try to avoid false clickbait titles, as Youtube continues to grow, those have been
proven to work less and less throughout the years. Some level of clickbait is fine and even
encouraged as it can be a powerful tool in catching viewers’ eye and getting them to open
the video. But the key difference to what is generally considered as clickbait in a negative
sense, is lying. So even if you’re being clickbaity, you need to be absolutely honest and
actually provide what you’re promising in your video. If you don’t, people will catch on and
will very quickly leave your video.

Below is an example of an eye-catching thumbnail compared to a quite basic thumbnail
without much effort behind it.

 

5.2.2. Thumbnail

Your thumbnail is what will grab the viewer's eyes and they scroll through Youtube. Having a
clear, catchy and engaging thumbnail is the best advice. It’s good to keep in mind that the
majority of viewers are watching Youtube on their mobile devices, taking into consideration
the readability and size of your icons and text will help ensure people click on your videos.
As with your video titles, knowing your audience should be taken into consideration when
creating a thumbnail.

Some more advice for thumbnail creation is to include bold text with a shortened version of
your video title. Make sure the text is large and readable, use bright and contrasting colour.
Most importantly, compare your thumbnails. Create one thumbnail and a second, compare
the two and decide which you prefer, which elements you might want to keep and remove
entirely. You can also ask friends to vote which thumbnail they prefer. Creating great
thumbnails is hard work, but with practice you will learn lots of great methods.



There are various sites that can help you create thumbnails. One great site is Canva, it has
hundreds of thumbnail templates that you can go in and change to fit your video. Most of
their content is free to use, but make sure to check if they have any graphics or visual
elements that are paid.

In the example above, if you find Canva’s logo or watermark, it means those images or
graphics need to be paid to be used. You can simply delete these and replace them with
your own images. Canva will warn you beforehand if you accidentally try to use paid images.

Here are both KillrobPlays and Nookrium giving their advice on the importance of
thumbnails.

Watch video: KillrobPlays Thumbnail Essentials

Watch video: Michael Thumbnail Advice

 

http://www.canva.com/
https://www.youtube.com/watch?v=9t9ICLFRxmE
https://www.youtube.com/watch?v=vL7iwq5f-M0


5.2.3. Canva Creation

Go to Canva.com, in the search bar you can type in “Youtube thumbnail” and will be
presented with hundreds of templates.

Here is the template I’ll be using.

I’ll be making changes to the text, colours and images to make it my own. You should treat
these templates as an early example of what you want your thumbnail to look like, but make
sure to make significant changes or it may feel like a generic thumbnail.

You can change the colour of an image or graphic by clicking on the object you want to
change, and the coloured square in the top left corner as seen below.

https://www.canva.com/


You can also find so many different graphics and art elements by clicking on elements on
the navigation bar to the left of your screen.

With a few changes, the final thumbnail looks like this.



A lot of graphic design and art theory can be applied to thumbnail creation but Canva
makes it easy for anyone to start creating their own. You can visit Fotor.com for more
information and tips on what separates a good thumbnail and an amazing thumbnail. Once
you are happy with your thumbnail, upload it here.

 

5.3. Description, tags and chapters

5.3.1. Description

After submitting your title and thumbnail, you are able to give Youtube even more
information and details about your video to help your discovery. The description will always
appear under the video when being viewed, but you can also include hashtags and
keywords to help your video find a wider audience. By adding a few hashtag keywords at the
very bottom of your video description, those will then appear right under your video, as
seen below.

https://www.fotor.com/blog/11-youtube-thumbnail-design-ideas/


5.3.2. Chapters

As shown above, you can also create chapters in your videos, making it easier for viewers to
navigate to different segments or topics in videos. You can see from the image above, if you
type in time-codes and a title, Youtube will create chapters for you that viewers can then
quickly navigate to. In the image below, you can see what chapters look like while watching
a video.

 

5.3.3. Tags



And finally, tags are yet another tool to help your video be found under specific keywords,
be sure to use keywords that may appear in your video but not in the title or thumbnail.
Although Youtube does specify that tags play a much smaller role in video discovery than
your video title and thumbnail do. You can find more information from Youtube’s support
page here.

5.4. End Screens

Finally, you can also include end screens for your video. These end screens show up as
clickable links to help keep viewer retention higher. You can use screens to help redirect
viewers directly to your channel, to a specific video of yours in mind, or simply a video
Youtube’s algorithm thinks is best for the viewer. There are a few different approaches to
end cards. You may want to include your own footage behind the screen or have a specific
template that fills the screen. Try experimenting with end screens and the best format for
you.

https://support.google.com/youtube/answer/146402?hl=en


You can decide where on-screen the end screens appear and when they appear during your
video. There are some limitations to the end screens, they will only appear during the last



20 seconds of the video and you may choose when and the duration the end screens appear
during those last 20 seconds.

6. How To Build An Audience

6.1. Like, Comment and Subscribe

“Like, comment and subscribe!” I’m sure you’ve heard these words many times before, you
might even find it repetitive and annoying. But there’s a good reason Youtubers say it in
every video and have been for years, it adds multiple layers of engagement for both you and
the viewer, let me break it down. Here is an in depth example from the channel Sam
Bischof. 

6.1.1. Like

So why do they all say "Like.."? Liking will directly help your video performance, it can help
make your video go viral if your video suddenly has a wave of positive likes behind it. The
number of likes also helps increase your likelihood to appear higher in someone’s search
feed. Liking will help the algorithm decide which type of content to prioritize and
recommend on Youtube. The algorithm decides that if content has a a high watch time per
user and has a high level of engagement that it’s worthy of getting more attention on the
website through the algorithm.

 

6.1.2. Comment

Commenting allows the viewer to directly interact with you. Give you important feedback or
help build a relationship with you and other commenting viewers. One important aspect is,

https://www.youtube.com/watch?v=zE8FM0n1T3k&t=510s


once they comment, if you or another viewer continues the comment thread, it will often
bring back those same commenters to the video and comment thread to continue the
conversation, that way adding more views and a continued positive interaction with you, the
creator. You will often hear from Youtubers "comment down below" where the comment
section exists. Most of your feedback will be coming from your comments, so it's good to
visit them often. Some of the suggestions can be very helpful to you as a creator but be
aware, a lot of commenters just want to be negative, criticise and complain about anything
they may not like. While Youtube has done a good job at reducing negative comments, they
still exist and you should be aware of it. The best advice is to try and create a great
community for yourself, if you and your content have a positive message, you can expect
your fanbase to be the same.

6.1.3. Subscribe

Subscribing is very important here. Once a viewer is subscribed to you, all of your upcoming
videos will appear in their subscription tab and on their homepage, and they may get
notified email if they have that in place, helping ensure that your fans continue to watch
your content. Youtube has also added the notification bell, which by activating the bell,
subscribers will receive a push notification once a new video of yours goes live, going an
extra step to ensure your content is viewed.

Here is Nookrium's advice on channels who are struggling to find their audience.

Watch video: Michael Struggling Channels

6.2. Engage Your Fans

Fan engagement is a huge part of growing your channel and your own online brand. The
content of the video is always important, but the creator or personality is what will bring
viewers back to the channel and engaging directly with your viewers can help grow that
relationship.

6.2.1. Call to Action

https://www.youtube.com/watch?v=vtlsqkWksJY


As mentioned previously, the call of action is a great way to engage the viewer. Asking them
to subscribe or comment on the video allows for you the creator to further reach out to
individual viewers and they can create a direct connection to you, the creator.

You can also find creative ways to interact with your fans. For example, if you’re making
gaming content, you can have fans join you while you play games. You can ask fans for
topics to cover in your videos and create polls asking them to vote on various subjects.
Depending on the genre of videos you want to create, there are many ways to engage fans
directly. You can simply ask your fans what they want to see, what sort of videos or topics.

6.2.2. Fan Suggestions

There are many ways to increase your fan engagement while creating videos, it’ll be up to
you to discover what the best approach is, but here are a few more examples. You can add
fan comments in your videos, this is a great way to not only show your fans that you read
their comments, but it also shows them the possibility of being featured in an upcoming
video of yours. You can see an example here.

Bigger Youtube channels can ask their fans to create fan arts, fan challenges, or different
topics that give your audience a chance to create something and engage with you. You can
then create videos featuring all the fan creations and have fun with them. Your fans are the
reason your account keeps growing and it’s great to give back and make sure you recognize
them. Here is an example of a photoshop challenge from Kinda Funny.

Here is KillrobPlays advice on channels struggling to find their audience.

Watch video: KillrobPlays Not Finding Your Audience

https://www.youtube.com/watch?v=8hoEu-_4Cao&t=3989s
https://www.youtube.com/watch?v=8hoEu-_4Cao&t=615s
https://www.youtube.com/watch?v=O9nkDNl2FiM


6.3. Social Media Platforms

Youtube doesn’t exist in a bubble, nor do your videos or you as a Youtuber and online
personality. While it’s completely possible and fine to exist only on Youtube in a public
manner, the best way to improve your viewership and online presence is to take advantage
of all social media platforms that you see as a positive for your brand and most importantly,
use the platforms that you already enjoy and feel comfortable with.

Social media is an extremely powerful tool to help grow an audience or engage with your
fans. People often want to see more or know more about you outside of your Youtube
videos, so you can use any social media platform to help fans get to know you further or
engage with you further. The more places people can find you, the better chances you have
at growing your channel.

Going back to knowing more about the audience will help you determine what different
social media platforms they are active on. A younger fanbase might be more active on
TikTok and Snapchat while an older audience might use Facebook or Twitter more often. A
lot of big content creators will have their own dedicated social media team to make sure
they have posts and updates on a number of different platforms. The best advice is to use
whichever platform you feel most comfortable with and enjoy using.



Your fans will enjoy engaging with you on different platforms and is a great way for your
fans to get to know you even better. Social media has made it possible for anyone to reach
out and message pretty much anyone and has removed any barriers to get in touch with
people. Take advantage!

6.4. Post Consistently

6.4.1. Keeping a Schedule

When it comes to Youtube, posting consistently is very important. Consistency can mean
different things to different people. It doesn’t necessarily mean every day, multiple times a
week, what is more important is for your audience to know when to expect videos from you.
You can see below from Philip DeFranco’s Youtube description, they include their posting
schedule.

Similar to scheduled tv programs released, fans know that the newest episode of their
favourite show goes like on Sunday evenings, or maybe every other Friday. The key here is
simply to make it consistent so your fans don’t have to guess when they can expect new
content from you.

 



6.4.2. Project Management

Having a posting schedule can also help you, the creator stay on track with your videos. You
can consider using a project management site like Trello or Hive. Consistently creating and
posting Youtube videos is a surprising amount of work if you put a lot of effort behind the
planning and editing of your videos, you may need to put aside dedicated hours to grow
your channel. Without this promise to your fans, it can be easy to forget about Youtube and
only post occasionally if you feel like it. Having this consistency creates accountability for
yourself. Of course every channel is different, some channels succeed just as well following
their own posting schedule. With an established fanbase, they will be excited to see a new
video of yours arriving any time.

Here is Nookrium's advice on managing your time.

Watch video: Michael Time Management

7. Researching Youtube

7.1. Who do you see as your core audience?

Once you’ve determined what sort of videos you’d like to create, it’s good to understand
more about your potential audience to help grow your new channel. You'll want to get a
general idea who will be watching your content. You can consider certain things like gender,
age, geography and language.

7.1.1. Languages

If you decide to create your channel in Finnish, it's good to be aware that of course the
number of Finnish speakers is quite limited when compared to English or for example Arabic
speakers. On the other hand, different regions and language areas may have different
preferences for content types they like to watch, which can also affect your channel's growth
potential.

Below is a breakdown of the top languages of Youtube users by view count as estimated by
Alan Spicer based on ChannelMeter data from 2019.

https://trello.com/?&aceid=&adposition=&adgroup=150271411348&campaign=18444837340&creative=632020151454&device=c&keyword=trello&matchtype=e&network=g&placement=&ds_kids=p73343220403&ds_e=GOOGLE&ds_eid=700000001557344&ds_e1=GOOGLE&gclid=Cj0KCQiA-oqdBhDfARIsAO0TrGFdT5P_UM_6MVP7HCume83GIBEIv2U86XvMaeVoKHyyXWHH9Dbo3FQaAgIqEALw_wcB&gclsrc=aw.ds
https://hive.com/
https://www.youtube.com/watch?v=nl-tmpqUf90
https://alanspicer.com/top-languages-on-youtube/
https://medium.com/@ChannelMeter/youtubes-top-countries-47b0d26dded


However according to DataReportal statistics as reported by Oberlo, India has the most
Youtube watching users.

7.1.2. Ages

Different audience demographics also lean towards different types of content, so this is
worth keeping in mind when planning your content and looking to improve your channel.
Below chart shows advertising aged viewer’s (doesn’t include viewers under 18 years of age)
breakdown by age groups and genders.

You can utilise the above charts data for example by searching the internet for latest trends
data on different subject matters and how they match with different age and gender groups.
For example, if both video games and Marvel movies have a good match for users in age
brackets 18-24 and 25-34, then smartly combining these could work well.

7.1.3. Crossovers

https://www.oberlo.com/statistics/which-country-watches-the-most-youtube


When deciding what sort of content to create, you can consider multiple of your hobbies
and interests and how to combine them to make a unique channel or selling point for your
videos. Gaming is one of the biggest categories on Youtube and Marvel films are consistently
the most in-demand films, combining the two would surely have a huge audience. You can
study other channels and try to break down their approach and unique selling point.

7.2. What kind of videos does your audience watch?

Understanding your audience can help you shape your videos for more viewers. For
example, if you wish to make video tutorials explaining a topic that might be completely
foreign to the viewer, it’s important for the creator to take their time, speak slowly and use
specific language with detailed visuals to go along with it. On the other hand, vlog creators
are often loud, boisterous and often use quick cuts, fast editing to keep the audiences
highly engaged.



If your channel focuses on tech, you can search through different channels to see what
others are doing and how they are doing it. You can determine how big those types of
channels are, what kind of reach they have and what videos of theirs are most successful.
Are they product reviews, unboxing, open discussions? With a bit of research you can find
out what others like watching from similar Youtubers.

You should also look at the way similar channels to yours will title their videos, what sort of
thumbnails work best for them. How they act on camera and how they film themselves, is it
them talking directly to a webcam? Are they walking around with a mobile phone in hand?
There are so many different approaches and being unique is such a great strength. 

When keeping all of this in mind, you'll start to automatically analyse Youtube videos, you'll
get a better understanding as to how those with years of experience are able to make such
great and engaging videos. The best way to learn about Youtube is to know Youtube, either



by trying or by watching and studying it.

Lastly, a great tool to quickly gather data from Youtube channels is to look at Social Blade.
By entering any Youtube channel's name in Social Blade, you can see all their information at
a glance. You can use Social Blade to compare different channels and see how successful
they are with Youtube and different social media platforms.

 

7.3. Exploring Youtube

Youtube is full of different types and categories of content. From Youtube's homepage, you
can find many of under "Explore" to draw inspiration from.  

7.3.1. Youtube’s Explore Lists

https://socialblade.com/


In the above screenshot, you can see the navigation menu on the left side of your Youtube
homepage. The area circled in red is the "Explore" panel which displays the most popular
categories found on Youtube.

Trending will show the most viral and current videos, movie trailers and music videos with a
lot of traction and current events.

Music is the go-to page for any music you could look for.

Movies & TV is Youtube's on-demand video rental service. You can find all sorts of movies
and tv series here, but notice that watching them requires you to either buy or rent them.

Live is where you can find different channels who are currently live streaming, we will revisit
Lives in a different chapter.



Gaming is the source for gaming Let's Plays & trailers, and also allows you to find videos and
content focusing on specific games.

News visiting the news page will give you new stories from politics & global events 

Sports is the page to visit for anything sports related.

Learning is a source for tech, science and video tutorials.

Fashion & Beauty is where you can find videos with the most recent fashion shows & beauty
tutorials.

Podcasts is the page for all the different podcasts you can find on Youtube.

7.3.2. Youtube & Google Trends

Youtube lists latest trends, picks interesting data points to look at, and has blog posts
looking into trending topics & content on their Youtube Culture & Trends page. Find it here.

This is a good place to look for inspiration and ideas, and to see what is popular and rising.
At the end of the year, Youtube also offers an overview of impactful videos and creators
from the year. Right now, they have “A Year on Youtube 2022” available showing Top videos,
shorts, creators, and music.

Google also offers a service called “Google Trends”, which shows recently trending search
topics and also allows you to see and compare search activity for different search terms.
You can also narrow down your comparison to Youtube Search. With this tool you can gauge
and compare interest to various terms and topics overtime and in relation to each other,
and track possible new trending topics.

https://www.youtube.com/trends/


In the above screenshots, we’re comparing search activity for two popular games: Minecraft
(blue) and Among Us (red). We’re looking at Worldwide search interest, from the past five
years, in the category of “Games” and only in Youtube Search.

From the graph we can see that Minecraft had a descending & slowing trend from 2017, but it
picks back up again in 2019 with constant positive trend and occasional spikes, and then it
seems to be slowly losing popularity again from summer 2021.

Overall Minecraft still clearly has had somewhat steady popularity throughout the last five
years. Whereas Among Us suddenly peaked in popularity in the Fall 2020 and has since
slowly lost its popularity, almost dying off.

Now, how can you use this information for creating your videos? At least it should give you
second thoughts on whether or not to start creating Among Us videos, or even Minecraft
videos. Of course, this shouldn’t be taken as an absolute truth as multiple factors affect
your videos’ popularity and reach, but Google Trends is a good tool for checking out overall
general trends.

7.3.3. Following & Favoriting Other Creators

If you want to actively develop your video creation skills and Youtube understanding, it’s a
good practice to actively follow other creators and channels. This allows you to stay up to
date on trends and developments in Youtube and the creator community, and may give you
ideas for videos to create or new ways to approach videos and new styles to apply to your
videos.

It’s also good practice to actively think and analyse why you like a channel or creator. What
draws you in? Having an understanding of why you prefer one channel over a similar one, or
what makes one Youtuber more appealing than another can help you improve your own
content and possibly reach new audiences.



Actively watching Youtube and the content you like and are interested in, will also help
Youtube itself promote new channels and content to you, which may again give you new
sources for ideas and inspiration. You may find completely new types of content that you
didn’t even know to exist.

7.4. Finding your Voice

Now that you know more about your audience, and you've taken into consideration what
other channels and videos they enjoy, it’s good advice to try and create different videos or
topics to avoid repeating what your viewers have already seen. You can always bring your
own perspective and angle on a topic that will make your video unique or different. For
example, if you wish to create gaming videos, you might have better success playing niche
games rather than the hottest and biggest game that other massive creators are already
playing, those games or topics are already oversaturated and the demand for those videos
have mostly already been met. 

On the other hand, if you go too niche, it's possible your videos will rarely be searched for
and found by someone searching on Youtube. There is a good reason why the biggest
Youtubers cover the most popular and viral topics, it's what most people want to see. It will
take you some iterating and practice to find your place. Keep working at it!

However, as mentioned previously, you can always bring your own flavour or niche to
various topics, so you shouldn’t let overly popular videos or topics prevent you from
creating your own videos.

8. Your Youtube Analytics

8.1. Youtube Analytics Intro



To properly track your progress and to find out what is working and what isn’t, you’ll want to
spend some time looking at your Youtube Analytics. Analytics gives you very detailed
information about every video you’ve submitted to your channel and for your channel’s
overall performance. The analytics can be broken down in two categories: Video Analytics
and Channel Analytics.

We will start by looking at video analytics.

For every video you've uploaded, you can see how many views the video has gathered, the
average viewer watch time, if viewers are subscribers or not, how people found your video
and much more.

8.1.1. Overview

The image above shows a video’s overview analysis. You can see at a glance the number of
views, and the graph displays on what days the views grew. You can also see how many
subscribers a video has gained for your channel. On the right side of the screen, in the red
box, you can see how viewers found your video. “Top traffic sources” tells you if your video
was found from viewers searching on Youtube, if your video was found from the channel
itself. External is anytime someone watches your video outside of Youtube, let’s say on a
different social media platform or website.

 

8.1.2. Reach



1. The image above shows more data found under “Reach”, this will give you a further in
depth view. In the first red box, you see again how viewers found your video as seen on the
first page. Viewers may have found it through Youtube searches, through external sites, etc. 

2. In the second square, “Impressions and how they led to watch time”. Impressions is how
many times your video thumbnail and title has been seen. If someone is scrolling through
Youtube and sees your video (doesn’t need to actually watch it) that creates one impression.
From the example above, you can see the video has 1.5K impressions. Just below that is the
click-through rate or CTR for short. That represents how many people clicked on your video
out of all Impressions gained. Above video has a CTR of 2.5%. You always aim to have the
highest CTR possible and this is often directly tied to your thumbnail and title being catchy
or bland. Further down is average view duration, this is self-explanatory but it reveals the
average duration of viewers watching that one video. This video has an average view
duration of 2 minutes 29 seconds.



If you scroll further down under “Reach” you will find more information.

3. In the third box, you can see data as to what external sites have granted you views and
their share of the video’s total view count. This video has a substantial amount of views
from Facebook and LinkedIn, Discord and Twitter.

4. In the fourth box is how people are finding your video through searches on Youtube. 16.1%
of the views come from people searching for specific terms. The majority of the search views
comes from searching titles like “best christmas video games”.

 

8.1.3. Engagement

Under the “engagement” tab you will find more information regarding your viewers and how
long they watch. Towards the top of the screen, you can see the average view duration is 2
minutes 25 seconds, only about 16% of the entire video length. The graph below will give
you a great visual look at the viewership rate. This video has performed quite poorly, most
viewers stopped watching almost immediately, in the first seconds, the retention has
dropped to about 35%. While this is quite common to see a dip towards the beginning of the
video as someone might have stumbled upon your video by accident or Youtube auto-
played your video and the viewer wasn’t interested. Some viewers may stop watching if they



feel the thumbnail and title aren’t represe But this is still a great data and feedback to
gather, this video needs a stronger intro and hook so people don’t click off even if they
weren’t necessarily interested in your video in the first place. One positive from this video is
you can see that viewers who make it past the intro typically stay all the way towards the
end. That just goes to show that even if your content is strong, if it’s hidden behind a bland
intro, most people will not see the rest.

 

8.1.4. Audience

Finally under Audience you can gather data from your viewers regarding one specific video.



1. In the first box, you can see how many views came from subscribers or from non-
subscribers, and how many new subscribers your video garnered. The graph will also show
you when those subs and non-subs have watched your video.

2. In the second box, you can see the percentage of watch time from subscribers and non-
subscribers.

3. In the third square, you can see where your viewers are from. Users must be logged-in and
register their location to be able to see that information, above statistics are quite limited.

4. In the fourth box you can see if your viewers are using subtitles or not, and which
languages.



5. In the fifth box, you can gather data for your viewers’ age and gender. The video has
nearly 70% male viewership and about 30% female viewership. Age is represented just
below the gender statistics. This video has a nice spread of viewership between the ages of
18-44 years of age.

 

8.1.5. Advanced Mode

In the top right corner of the page, you have access to "advanced mode" where you find out
even more about your viewers. From there you can see the traffic source, where the viewer
found your video (Youtube or external). The nationality, city, age, gender of this specific
video's viewers. Date will give you a breakdown of views per date, including average view
duration. Whether the viewers are subscribed or not and what sort of device they are using. 



8.2. Channel Analytics

Channel analytics are very similar to the video analytics that we covered in the previous
section, but now you can understand more about your channel and the overall picture.
Channel analytics will give you a real time view of your subscriber count, how many views
you’ve had in a certain amount of time, most popular videos, channel watch time and much
more. Channel analytics are great to look at, especially once you have many videos
uploaded. This will give you a better understanding at which videos your fans are watching,
if older videos are trending again and more information about all your viewers and fans for
all your videos.

8.2.1. Overview

The screenshot above shows the Overview page of your channel analytics.



1. In the first box, you can get data from a specific amount of days. The default timeline is
data from the last 28 days, you change the timeline by clicking on the button next to the
arrow seen above. The small play buttons seen from 1.2 are new uploads. You can see a
significant spike in views from the 3 Dec 2022 upload date and a small bump of views from
the 8 Dec 2022 upload.

2. In the second box, you can see live data of your account, like subscriber count and views
from the last 48 hours.



3. In the third box, you’ll see video data from the timeline you selected above. From here
you can see the average view duration and number of views.

 

8.2.2. Content

1. Same as the previous section, as seen under the first box, you can choose the timeline
from which you gather data to show on screen.



2. In the second box you can break down your data from videos, shorts and lives and
community posts..

3. In the third box you will get an overview of the timeline with a graph showing the amount
of views. From here you can gather the number of views, impressions, CTR and average view
duration for your videos.

4. Under the fourth box, you can see key moments for audience retention. As seen in the
previous section, the intro or first 30 seconds of your view are crucial for audience retention,
this is the moment where most viewers will drop off your video. With this data, you can see
which videos have the best viewer retention rate at the 30 second mark.

8.2.3. Audience



Under Audience you can gather more data related to your channel’s audience.

1. In the first box, you can see how many returning viewers you have, how many unique
viewers have seen your content, and how many subscribers you’ve gained in the period of
time chosen.



2. In the second box, you can see which videos in the last 90 days are causing viewers to
return to your channel for more videos. As shown here, the Top 10 Indie Games October has
a moderate number of returned viewers.

3. In the third box, Youtube will tell you what other channels or videos your viewers also like
to watch.

4. And finally, in the fourth box, you see where your viewership comes from. As seen above,
most of the viewership comes from the USA, Italy and Netherlands.



If you scroll down, you will find more data.

5. In the fifth box, you can see the watch time percentage from your subscribers and non-
subscribers. With our channel, you can see nearly 90% of views come from non-subscribers.

6. In the sixth box, which languages and subtitles your viewers use. Most of our audience
doesn’t use subtitles, both those who do typically are for English.



7. And finally, in the seventh box, you will find data on your viewers age and gender. Our
audience is nearly 65% male, 35% female with a large percentage between the ages of 25-34
years of age.

8.2.4. Advanced Mode

Same as we covered in the previous subject, you can also click on "advanced mode" on the
top right corner of your channel dashboard. Doing so will give you the same detailed
breakdown about your viewers age, nationality, and more. You can change the dates from
which you gather data, if you want an overall picture of your channel from its inception or a
more recent overview of your channel. Seeing which video has the highest amount of views
and average view duration can be a strong indication as to what your fans want to see more
from you.

8.3. Youtube Trends

8.3.1. Sub Genre Trends



Youtube, as with all social media platforms, goes through many trends. It’s good to keep in
mind the different trends that go on with your subgenre of content. For example, news
channels will want to cover the most up-to-date news to keep their subscribers always
informed . Gaming channels will often want to focus on the newest most anticipated games
knowing their fans want to see more of those games. Vloggers will attend big exclusive
events, knowing their fans would love to experience the event alongside the Youtuber. When
global events and holidays happen, people will search on Youtube for let’s say Christmas
videos. It’s good to capitalise on trends but good advice to make sure your voice comes
through and you’re still true to yourself and your channel, not just a Youtuber who chases
the newest trend and quickly drops it for the next shiny new toy.

 

8.3.2. Viral trends

Whenever a viral craze hits the internet, Youtubers will be quick to capitalise and try to ride
the short but high peaks of the viral craze to try and get more recognition. Keep an eye out
on different social media platforms, similar Youtube channels to yours, and most
importantly, Youtube as a whole. News and trends can move quickly, so it’s important to
have your finger on the pulse and be aware of what’s coming and going in terms of trends.
Your subgenre is the one you're most likely well informed on and can expect these new
trends, but keeping an eye out on other Youtube subgenres can give you an edge on the
next big thing. 



You need to be aware of trends that come as go as it may jeopardise your entire channel.
Many popular channels may find or create a new trend of videos but after a few months or
years, the viewers are tired of seeing the same videos over and over and will move onto
different channels. It can be extremely difficult to shift your content and have your fans
stick along with you, but if you are able to create a personal relationship with your fans,
they are more likely to stick with you.

8.3.3. Epic Meal Time Trends

An example of this is the channel Epic Meal Time. They were a massive channel years ago
but were unable to keep viewers interested long-term. Epic Meal Time hasn’t been able to
reinvent themselves to keep up with changing audience interest and has lost most of their
traction over the years. This is evident by comparing the view counts of newer videos to
their older videos. This is also a good example and worth considering for your own content,
that certain trends and content types may lose their audience & interest and die off over
time. This is something you need to keep an eye on and be ready to reinvent yourself if the
situation demands. Check out Epic Meal Time here.

As seen above, their video from 2011 has over 30 million views and in 2022 they are still
making similar extravagant food videos but have much less viewers. 38,000 viewers is still
very impressive, but this is simply to prove that consistently keeping up the same
viewership can be very difficult to do.

8.3.4. Gaming Channels

Gaming channels can struggle with this in a similar way. People may discover new gaming
channels if they are searching for a game they want to see more of. Once a Youtuber finds a
success and a demand for gameplay of a specific game, they will continue making that
content which has brought them a good viewership. What channels often struggle with is
how to pivot to different games once the game that made them popular in the first place is

https://www.youtube.com/@epicmealtime/featured
https://www.youtube.com/@epicmealtime


no longer in demand. As seen below, BajanCanadian is a hugely successful Youtube channel
focused on Minecraft videos.

Their videos from 8+ years ago are the most successful while the most recent videos don’t
reach the same viewership. The channel is also losing subscribers over time as the demand
for those videos has decreased.

8.4. How to Adjust With Your Data

8.4.1. Adjusting your Content

It’s important to take into consideration your video and channel analytics to better
understand where viewers might’ve decided to stop watching and how viewers found your
videos to help and fix any inconsistencies your channel may have. There will always be room
for growth and improvement, and your Youtube data will help you better understand where
you can focus to help that growth.

https://www.youtube.com/@bajancanadian/featured


You may have had a series of videos that were popular for some time and now the data
shows those newer videos in the series aren’t performing as well. Of course, you should
always have a say in what you choose to create, but if you’re aiming for growth on Youtube,
it may be wise to consider moving onto a different video series or topics if those videos are
no longer performing well.

In your channel dashboard, click on "Content" on the left side navigation bar. From there
you can choose whichever video you would like to review.

Here is KillrobPlays explaining some concerns with his audience and his content.

Watch video: KillrobPlays Biggest Problem

8.4.2. Audience Retention

https://www.youtube.com/watch?v=eNAABSlKqGo


Click on “Analytics” and if you scroll down, you'll find a graph showing your video's average
view duration and retention. 

Of course, everyone would love to see the highest amount of retention and view duration.
As we’ve covered in previous sections, the first 30 seconds are often your most crucial. You
especially want to grab viewers attention during this period, so they stay along with you
during your entire video. Your first thirty seconds are arguably the most important. This
small window is typically when viewers decide to stick around and go to a different video.
There’s no one fix solution for everyone, every channel, all content and their viewers are
different, so it will take some time to figure out what works best for you.

Review your data and try to see if you need to increase your engagement, especially during
your video intro.

9. How To Gain & Maintain Your Audience

9.1. Grow Your Audience Intro

As we discussed in an early chapter, comments are a very useful and easy tool to use to
interact with your audience, you can get feedback, create friendships and you’ll start to



recognize names over time.  Find exciting ways for your audience to interact with you and
your channel and you’ll find a lot of subscribers coming back video after video.

Find here a great example from Casey Neistat prompting his audience to create one big
video with the input from his fans.

9.1.1. Collaborations

Another great way to grow your audience is a technique that has been used on Youtube
since its early days, collaborations. If you can find like-minded Youtubers with an already
established audience, creating a collaboration with them is extremely beneficial to both
Youtubers. Their audience and fans will now get the chance to watch videos with both you
and them in them, possibly become a fan of yours, and your fans becoming a fan of your
collaborator.

And nowadays it's completely acceptable to film collaborative videos online, there's no need
for travelling and meeting up in person if it's too difficult or not possible, depending on the
video of course. Collaborations have always been a very successful way to find a new
audience from an already existing fanbase.

It may be difficult at first to try and find a channel that may want to collaborate with you,
but don’t be shy, leave positive comments on different videos and channels and they get to
know you over time. Once that relationship has been established and you feel like doing a
collaboration would be beneficial for both you and the other channel, feel free to reach out.
Presenting a video idea to the other channel is the best approach, they’ll know you’ve
already thought of ways to collaborate and aren’t just reaching out to see if something may
happen. A collaboration must be beneficial for both parties and can take time to get to the
point where other channels may want to collaborate with you. It will be hard to convince a
huge Youtuber to make a video with you, there isn’t much benefit to them, so find similar

https://www.youtube.com/shorts/YbE_FD8df80


channels in terms of scale, content and where you see both channels benefiting. Here is a
great informative video from Nick Nimmin giving his advice on Youtube collaborations. 

Here is an example of two Youtube channels coming together to create a video, Zach King
and Dude Perfect come together to make a video about basketball trick shots. And another
example of a collaboration between a Youtube channel and the chef/TV personality Gordon
Ramsey appearing on a cooking channel that gives advice and tips. Watch here.

9.1.2. Keep learning

I'd like to elaborate on the idea of learning about Youtube as you create content for
Youtube. Your journey will be filled with an abundance of learning opportunities, mistakes
and growth. Being a content creator is a constantly changing profession, what worked on
Youtube 10 years ago, 5 years ago, even 2 years ago may not work or be as popular in
demand. The platforms are always adapting and improving, new platforms with different
algorithms may appear and change the landscape of Youtube, as TikTok has done in the last
few years. The same goes with your Youtube thumbnails and titles, design and consumer
demands are always changing.

9.1.3. Refreshing Your Old Content

https://www.youtube.com/watch?v=Lu0nSMU4G2s
https://www.youtube.com/watch?v=Lu0nSMU4G2s
https://www.youtube.com/watch?v=t8JCJZM8tCw
https://www.youtube.com/watch?v=kJ5PCbtiCpk


For example, the top image was an older thumbnail, it was good enough for some time until
it was time for a refresher. There are many similar videos that exist in a playlist and we went
in and updated all thumbnails to a cleaner cohesive style of thumbnail that viewers can
quickly identify all belong to a certain category of videos. While refreshing your thumbnails
and title won’t make Youtube push your content to more people but instead, if you find an
increased viewership, it may help your video find new life in the Youtube algorithm

9.1.4. Learn Through Experimentation

This is all to say that you shouldn't let your lack of experience and knowledge prevent you
from creating a Youtube channel and making content for yourself today. The lessons and
experience you will gain from simply doing it will always be more important than trying to
learn as much as you can ahead of time. Every Youtuber, every channel has different
guidance and advice to give for growth, meaning there isn't one solution that will work for
everyone, every creator is unique. And learning what works best for you comes best from
trying and experimenting with your channel.

Youtube as a platform is always-changing. In the next year or two, they could implement
changes that can drastically change your approach to content creation. It’s important to
approach Youtube with an open heart and open mind and improve with every upload.

The lessons you learn through Youtube should be used to alter and update your existing
and new content. While you may not be able to make significant changes to the videos that
are already uploaded, you can always change and improve your video titles, descriptions,
tags and especially thumbnails.



If you have little experience with graphic design or creating thumbnails for your videos, it
may seem really difficult at first. But once you've created a dozen videos and thumbnails,
you may start to develop a style for yourself. What you can do is go back to an older
thumbnail you think could be improved upon, create a new thumbnail and update the video
on Youtube. You’ll find that it typically has quite a positive effect for your videos, they may
find a renewed audience and boost in viewership. A thumbnail that you uploaded two years
ago might be dated and not as attention grabbing as it is today, so feel free to jump in and
refresh your existing content.

The same goes with your titles. You may notice your first few titles were good, but not as
attention grabbing as your most recent ones. There's no harm in going back to previous
videos and updating the title, description and tags on all your videos.

 

10. How To Monetize Your Channel

10.1. Youtube Partner Program

10.1.1. Are you eligible?

Once you’ve got a dozen videos that you’re proud of uploading on Youtube, you might be
wondering “well, how do I make money from this?” Unfortunately, it’s rarely that easy, it may
take years of dedication and hard work, while others might strike gold quickly. Typically it's
a gradual climb to being monetized.

But to be able to earn money directly through Youtube, you need to be eligible for the
Youtube Partner Program. You can find access to it directly on your account page under



“Monetisation” as seen above. Here you’ll see the requirements for the program and where
you currently stand for eligibility. You’ll need a total of 1,000 subscribers over 4,000 hours of
public watch time, 2-step verification turned on and no active strikes against your channel.

Once you’re ready and eligible, Youtube will reach out to you via email. It’s important to
note that once you're part of Youtube's Partner Program, unless you have significant
viewership, the program won’t earn you enough money to quit your day job and work on
Youtube full time, there is always more to work on to get to that point. But there are other
methods you can earn money through Youtube, we'll cover those in the next sections. The
partner program pays you based on CPM (clicks per mile or click per thousand views) and
can vary anywhere from $0.30 to $2.50 CPM, while bigger channels have reported different
rates. Let’s say you earn the reported $2.50 CPM and your video garners over 10,000 views,
you can expect to be paid around $25.

You can find more data here.

 

10.1.2. Youtube Premium

Youtube also has their subscription model called Youtube Premium which is a monthly fee
for different benefits. If you have viewers who are part of Youtube Premium, you will get an
extra financial benefit from Youytube on your videos for those views. Youtube Premium will

https://auxmode.com/what-it-takes-to-make-a-living-from-youtubes-partner-earnings/#:~:text=Most%20partners%20earn%20anywhere%20between,much%20you%20can%20potentially%20earn.


pay the creator based on their content watch time, rather than being based on the number
of views. You can find much more information on monetisation on Youtube’s support page
here.

10.2. Paid promotions and affiliate links

10.2.1. Looking Outside of Youtube

Another popular method to earn money via Youtube is to look outside of Youtube and work
with third party companies to help promote their services and products. It has become quite
a standard practice to insert a paid promotion within a Youtube video so the content creator
is able to earn more money from their hard work. If your channel is still relatively small,
you’ll need to do the work and reach out to these third party companies and present to
them why your channel and videos make a good fit for them.

10.2.2. Paid Promotions

If you do have a paid promotion, you must declare it to Youtube under the specific video's
details. If you go to a video's details, scroll down and click on "Show More". From there,
you'll see the paid promotion option to notify Youtube.

If you believe you're in a good position to start working with third party companies, you can
look at similar Youtube channels as yours and find out which companies are promoting their
merchandise and services with those Youtubers. You can reach out to those companies and
it may take some time and some business efforts to get promos happen for yourself.
Typically in order to work with a third party to include paid promotions in your videos, you’ll
need significant views and advertiser friendly content.

10.2.3. Affiliate Links

Many online retailers partner with Youtubers to create affiliate links. These are unique links
that if used by a viewer and you make a purchase on a site, the content creator will get a
percentage of the sale. For example, the gaming platform Epic Games Store has deals with
many Youtubers that if the unique code is used during a purchase, a percentage is paid
back, as seen below.

https://support.google.com/youtube/answer/6306276?hl=en#zippy=%2Cwill-creators-still-be-paid-with-youtube-premium%2Chow-is-revenue-figured-out


And finally, there are many influencer marketing companies that can help you grow your
channel, or get you in touch with different paid partnerships and create connections for
affiliate links for your channel.

 

10.3. Merchandise

Another popular method to earn extra income on Youtube is selling merchandise. This
method has gained a lot of popularity within the last few years, especially with vloggers and
lifestyle channels and is often most beneficial with Youtubers with already big audiences.
Selling t-shirts, posters and various merchandise can make great gifts or a fun way to
represent your favourite Youtubers. The newest trend is selling limited merchandise drops
where the creator only has a limited run of their merchandise with the intention of creating
artificial demand, so that fans quickly run out and buy the merchandise before it gets sold
out.

10.3.1. Merch Websites



There are thousands of sites and services where you can create merchandise to sell online,
for example Printify or Custom Ink. Bigger Youtube channels may have their own graphic
designers and create campaigns for a line of merchandise. You will need to do your own
research to see what works best for you and your channel.

Seen above is Philip DeFranco’s merchandise, this is a screenshot from a video where he
implements a direct ad in his videos for his merchandise.

https://printify.com/make-your-own-shirt/
https://www.customink.com/
https://www.youtube.com/@PhilipDeFranco


Cooking channels have been able to take advantage of this as well. As seen above from
Matty Matheson’s channel, they’ve been able to create their own cooking ware and sell it via
Youtube.

10.4. Patreon and More

The final way to earn money through Youtube is another third-party service, this time with
Patreon or similar services. Patreon is a monthly subscription service where fans can pay a
certain fee to get access to direct and limited content. Youtubers may set up a Patreon and
promise any patrons that if they subscribe at certain tiers, they may get private Q&As,
private video calls with the Youtuber, exclusive videos and merchandise. It’s a great way to
earn some extra money, but also get direct access to the most passionate fan base of yours.

There are a number of highly successful Youtube channels with equally successful Patreons
you can study and see if it would be a good fit for yourself. Many gaming channels like Easy
Allies and Kinda Funny, science based channel SciShow and independent journalism
Canadaland are some of the top Youtubers on Patreon. As seen below, here is an example of

https://www.youtube.com/@mattymatheson
https://www.patreon.com/


Patreon content. Anyone on Youtube can watch the first link, but if you pay a small fee every
month, you get a private link to the same video but any Youtube ads or paid partnership ads
are removed from the video.

There are many alternatives to Patreon as well, sites like Buy Me A Coffee or Ko-Fi let your
fans tip or donate to you for your creations online.

 

10.5. Enjoy Your Channel

While a lot of these chapters have been covering how to plan ahead and how to best
understand your fans, these are just advice on how to improve your chances at success. But
these should never be taken as roadblocks or preventative from starting your Youtube
channel. The best overall advice to be taken from this course is, “start today”. The earlier
you start your journey, the sooner you will be able to learn about becoming a Youtuber. The
road ahead is full of mistakes and lessons to be learned and there’s no better way to learn
than by trying.

https://www.buymeacoffee.com/signup?via=adamconnell
https://ko-fi.com/


Keep everything we've covered in mind while going into creating your Youtube account, it's
good to be aware of what you need to help yourself and your channel, but luck oftentimes
plays a huge part in becoming viral or popular on Youtube. If you happen to strike gold, you
can use all of these lessons to help ensure those viewers stay for longer and subscribe to
your channel. Luck will always be a factor, but smart working and determination will be your
greatest asset.

Here is Nookrium's comments on "What would you do differently?"

Watch video: Michael What Would You Do Today

https://www.youtube.com/watch?v=W3k384W8SPI

